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,,  recipes  using  canned  foods  are  created , 


54  floors  above  Park  Avenue . . 


ON  OCTOBER  5th...Canco 

formally  opened  its  new  testing 
kitchen.  Here,  expert  dietician 
and  home  economist  will  serve 
Canco  customers  by  planning  rec¬ 
ipes  for  labels,  folders  and  for  use 
in  advertising.  The  kitchen-test¬ 
ing  staff  will  prepare  and  test  new, 
delicious  ways  of  serving  canned 
foods  in  more  and  more  menus. 


..and  prepared  by  experts 


.  then  taste-tested  for  Canco  customers* 


AMERICAN  CAN  COMPANY 

NEW  YORK:  230  Park  Avenue  •  CHICAGO;  104  South  Michigan  Avenue  •  SAN  FRANCISCO:  iii  Sutter  Street 
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BRISTLING  WITH  SPLENDI 


FEATURES 


THIS  IS  THE  LOCK-SEAM  BOOT  MAKER  FOR  THE  CAMERON 
300 -PER  MINUTE  LINE  OF  CAN  MAKING  MACHINERY 


I  a  Faulty  blank  is  quickly  removed  while  solder¬ 
ing  attachment  is  automatically  cleared. 

2a  Flux  is  applied  before  seam  is  formed,  through 
means  of  constant  level  flux  pots. 


3a  Automatic  solenoid-operated  brake  stops  ma¬ 
chine  in  1/10  second. 

4b  Water  cooled  external  solder  horn  for  litho¬ 
graphed,  enamel  lined  cans. 


OJfie^  ^onA  ^ejcutuAe^  oAt  indirnduaiti^  deAcAiJltJed  in  ifie.  ^joMaJuunq>  ediUcfni: 

3b  The  ideal  Lochseamer  must  have  automatic  means  lor  detecting  damaged  body  blanks,  combin- 
ed  with  a  powerful  brake  to  stop  the  machine  immediately^  thus  preventins  further  damase. 

OurN  ew  Model  No.  300  Lockseamer  has  a  highly  perfected  mechanism  for  this  very  purpose. 
Electric  limit  switches  detect  if  two  bodies  are  fed  or  if  there  is  any  malformation  of  body 
blanks,  which  actuates  a  solenoid  operated  brake,  stopping  the  machine  in  a  tenth  of  a  second. 

The  semi-steel  brake  drum  is  mounted  directly  on  the  main  drive  shaft  and  equipped  with  self¬ 
aligning  brake  shoe.  A  brake  release  is  provided  so  the  machine  may  be 
operated  without  power.  This  release  is  automatically  eliminated  upon 
applying  power.  The  main  drive  shaft  is  made  from  special  alloy  steel 
which  is  electrically  heat  treated  to  develop  high  resistance  to  torsional 

strain.  Each  shaft  must  meet  rigid 
specifications  for  tensile  strength  and 
yield  point. 


CAN  MACHINERY  CO. 

2-^0  NORTH  ASHLAND  AVENUE 
CHLCACO,  ILLINOIS 
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Grain  structure  is  revealed  by 
powerful  microscopic  device 


,One  corner  of 

laboratory 


DuCTILLITE  Tin  Plate  is  NEWS  today 
.  .  .  news  of  accomplisliment,  born  of  pio^ 
neering  discovery.  It  has  broadened  the  scope  of  fabrication;  it  has  extended  existing 
markets  and  opened  up  new  channels  of  distribution  for  canners  and 
packers.  Backed  by  the  most  modern  of  laboratory  and  research 
facilities  and  by  improved  mill  equipment  for  precision  productior 
Ductillite  Tin  Plate  is  furnished  today  for  every  part  of  every  type 
of  tin  container.  Wheeling  Steel  Corporation,  Wheeling,  West  Va. 


FIRST  CAME  TIN  PLATE. ..THEN  DUCTILLITE 


REG.  U  S.  PAT.  OFF. 
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Continental  builds  its  plants  to  meet  the  needs 
of  its  customers.  All  over  the  country  are  mod¬ 
em  plants,  fully  equipped  and  ready  to  give 
you  the  prompt,  reliable  service  you  need 
when  you’re  canning. 

The  number  and  efficiency  of  these  plants 
assure  you  not  only  of  immediate  service  but 
also  of  economy  in  shipping  and  ability  to 
supply  any  quantity  of  cans  on  time.  This 
progressive  policy  provides  real  insurance 
against  local  conditions  which  might  hold  up 
your  order.  For  example,  storms  and  floods 
en  route  could  cause  serious  delay  in  delivery 


of  your  cans.  No  matter  where  you  are  there 
is  always  a  Continental  plant  near  enough  to 
you  to  virtually  eliminate  this  hazard. 

These  are  only  a  few  of  the  many  plus  fac¬ 
tors  you  get  by  doing  business  with  Continen¬ 
tal.  We  offer  you  as  part  of  our  regular  service, 
besides  a  full  line  of  high  quality  cans  and 
closing  machines — the  prompt  help  of  Con¬ 
tinental  laboratory  research  experts,  closing 
machine  specialists,  and  any  other  aid  to  im¬ 
prove  your  canning  business.  A  few  moments 
talk  with  our  representative  will  convince  you 
that  Continental  can  serve  your  interests  better. 


Continental  Can  Company 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


December  6, 19S7 
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The  Journal  of  the  CANNING  and  Allied  industries 


EDITORIALS 

Areal  business  session— Take  time  to 

read  the  report  of  the  convention  of  the  Asso¬ 
ciation  of  Pacific  Fisheries  in  this  issue,  and 
you  will  note  many  points  of  real  business-like  pro¬ 
cedure,  and,  what  is  more,  a  degree  of  hearty  coopera¬ 
tion  by  all  members  that  is  refreshing  and  ought  to  be 
suggestive  to  all  other  canners  associations. 

SIMPLIFY  TAXES — There  is  not  a  man  who  will 
read  this  who  is  not  tax-conscious  right  now;  many 
no  doubt  actually  worried  about  them,  and  all  of  them 
confused  by  the  innumerable  suggestions  and  expla¬ 
nations  that  come  at  them  from  all  angles.  We  may 
seem  cruel,  under  such  circumstances,  to  add  further 
to  these  miseries  by  talking  taxes  here,  but  bear  with 
us  just  a  moment.  You  have  the  time  now,  and  it  may 
prove  interesting  if  not  profitable ;  and,  having  read  it 
carefully,  thought-it-through  in  detail,  write  us  and 
tell  us  what  you  think  of  it. 

Publishers  like  ourselves  are  flooded  with  well- 
prepared,  splendidly  written  “write-ups,”  or  “puffs” 
about  all  manner  of  things  which  the  senders  believe 
the  industry  is  eager  to  know  more  about.  To  let  you 
in  on  a  trade  secret:  lots  of  ought-to-be  advertisers, 
playing  upon  the  susceptability  of  the  boob  publishers, 
“have  no  appropriations  for  advertising,”  but  they, 
evidently,  lavishly  pay  their  Advertising  Agents  to 
prepare  these  stories  in  most  attractive  form  for  free 
publication  in  all  journals  possible.  If  they  asked  for 
it  openly  because  they  could  not  afford  to  spend  money 
in  advertising,  or  in  other  words  begged  for  it,  they 
could  be  accommodated  or  refused  in  better  grace  than 
when  they  insult  the  publisher’s  intelligence,  as  they 
do,  by  telling  him  how  his  readers  are  eager,  and 
anxious  and  waiting  for  this  wonderful  news! 

Such  an  effusion  came  in  from  the  Twentieth  Cen¬ 
tury  Fund,  a  non-partisan  tax  studying  body,  offering 
a  book  on  taxes  which  they  wished  to  sell — ^to  all  our 
readers.  In  this  story  they  pointed  out  the  cost  of 
collecting  many  of  the  taxes,  and  particularly  the 
extreme  cost  of  a  Sales  Tax,  etc.,  etc. 

As  we  started  this  “free-advertising”  write-up  to¬ 
wards  the  waste  basket,  something  made  us  pause,  and 
instead  we  turned  the  ready-prepared-for-the-printer- 
copy  over,  and  shoving  it  into  this  old  trusty  type¬ 
writer,  saved  a  letterhead,  and  wrote,  on  the  back,  in 
answer  thus: 


Gentlemen : 

I  hope  you  will  not  consider  this  as  “talking  back”  to  you — 
because  I  am  using  the  back  of  your  sales-letter. 

Do  the  writers  and  talkers  about  Taxes  really  want  to  simplify 
them?  Or  is  not  most  of  it  just  a  smoke-screen  to  cover  the 
tax-eaters,  the  politicians,  who  make  the  laws  that  bring  in 
the  taxes,  that  they  may  live  happy  ever  after? 

There  are  as  many  tax  ideas  as  there  are  people  in  our 
country,  doubtless,  and  if  so  that  accounts  for  me  speaking 
now.  There  are  too  many  taxes,  and  too  inequitably  applied;  and 
too  many  tax-eating  politicians,  kept  in  their  jobs  from  this 
fact.  Everybody,  of  course,  pays  some  taxes,  even  if  they  do 
not  know  it — and  that  ought  to  be  cured.  If  they  saw  clearly 
what  and  why  such  taxes  are  needed  they  might  rise  up  and  end 
a  lot  of  the  taxes. 

There  should  be  just  one  tax,  to  cover  every  purpose — Nation, 
State,  City,  County  or  whatnot,  and  that  tax  should  be  a  Final 
Purchase  tax;  i.  e.,  a  tax  paid  on  everything  sold,  whether  it 
be  merchandise,  service  or  whatnot.  That  would  force  every¬ 
body  to  pay  according  to  their  ability — as  they  now  buy  accord¬ 
ing  to  their  ability.  The  rich  man  naturally  buys  more  than 
the  poor  man,  and  thereby  pays  more  taxes.  He  could  not  use 
his  money  without  paying  the  tax,  and  it  would  catch  him 
whether  his  investments  be  in  tax-free  securities  or  otherwise: 
he’d  pay  when  he  bought  those  securities;  and  if  he  owns 
them  now  he  would  pay  when  he  spends  the  income  from  them. 

The  unthinking  say  this  would  be  hard  on  the  poor.  The 
poor  pay  more  than  their  share  of  taxes,  in  a  hidden  manner, 
and,  as  with  a  Final  Purchase  tax  there  would  soon  be  demanded 
a  budget  for  which  such  taxes  are  used,  the  public  might  be 
able  to  smoke  out  some  of  the  hidden  expenses  kept  up  by 
taxes — the  political  tax-eaters. 

More  than  this,  tax  gathering  and  spending  might  be  brought 
to  a  business-like  basis.  By  that  I  mean  that  taxes  would  be 
collected  first,  and  then  the  spending  confined  to  the  money  in 
hand.  It  would  take  some  work  in  the  change  from  the  way  it 
is  now  done:  estimating  the  budget,  borrowing  the  money,  pay¬ 
ing  interest  on  it,  and  spending  it  actually  before  they  have  it. 
The  pay-as-you-go  principle  has  something  of  this  in  it,  but  not 
enough.  We  should  make  our  political  bosses  have  the  money 
in  the  bank,  from  taxes,  before  they  can  spend  a  cent;  and  then 
spend  only  what  the  bank  affords — and  by  bank  I  mean  the  tax 
receipts  bank,  not  borrowings.  There  would  result  a  big  savings 
in  interest  and  spending,  if  such  a  system  were  law. 

Would  this  Final  Purchase  tax  cost  more  to  collect  than  do 
all  the  various  taxes  now  collected?  I  don’t  believe  it  would, 
not  by  half.  In  most  cases  it  could  be  collected  by  stamps — 
affixed  to  bill  of  sale,  etc.,  or  by  machines,  as  now  employed. 

The  Final  Purchase  tax  differs  entirely  from  the  usual  Sales 
tax.  Under  the  sales  tax  the  amount  of  the  tax  (to  the  ultimate 
consumer)  is  multiplied  by  the  number  of  handlers,  plus  each 
profit  added.  Recall  the  case  of  the  NRA  meat  tax  imposed 
upon  the  processors;  10c  hogs,  had  6c  added,  and  by  the  time 
the  pork  reached  the  consumer  it  was  45c  to  46c.  The  Final 
Purchase  tax  would  avoid  this  slowing  down,  if  not  actual 
stoppage  of  trade,  due  to  too  high  retail  prices,  as  no  tax  would 
be  applied  until  the  meat  was  passed  over  the  counter  to  the 
little  housewife.  And  similarly  through  everything  sold:  the 
butcher,  the  baker,  the  candlestick  maker;  necessaries  and 
luxuries  as  well,  and  not  excluding  real  estate,  where  the  rent 
bill  would  pay  taxes  in  the  open. 
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Given  the  amount  of  sales  and  the  amount  of  taxes  needed, 
the  rate  of  tax  would  be  automatic — difficult  to  attain  at  first, 
but  experience  would  soon  produce  the  right  and  proper  answer. 
Everybody  would  then  pay  a  share  of  the  taxes  based  upon  the 
use  made  of  his  money,  as  it  should  be. 

Just  thinking  on  my  old  typewriter. 

Sincerely, 

A.  I.  JUDGE,  Editor, 

THE  CANNING  TRADE. 

11/23/37 

To  The  20th  Century  Fund, 

330  W.  42nd  St.,  New  York  City. 

Before  you  throw  this  into  the  waste  basket  as  just 
another  crazy  tax  idea  think  it  through  a  while.  Taxes 
have  become  so  numerous  as  to  be  worse  than  a  flock 
of  gnats,  and  so  burdensome  as  to  force  retail  prices 
to  the  point  where  consumption  of  the  products  is 
slowed  down  if  not  halted  completely.  Yet  those  result¬ 
ing  high  retail  prices  do  not  add  to  the  tax  income; 
they  are  the  effect  of  multiplying  profits  on  the  tax, 
through  each  handler  from  producer  to  the  final  buyer. 
In  other  words  the  Government  collected  only  6c  per 
pound  on  the  hogs,  yet  look  at  the  final  result  to  the 
consumer;  and  there  were  no  unreasonable  profits 
between  that  first  cost  of  10c  and  the  final  45c  retail 
price.  But  there  were  taxes  (the  hog-raiser’s)  in  that 
10c  price.  What  you  see  today  and  saw  under  the 
instance  cited,  you  can  find  in  everything  sold.  You 
pay  5c  tax  per  gallon  of  12c  gas  for  the  car,  and  6c 
tax  per  pack  of  cigarettes.  Everything  sold  is  swelled 
out  of  all  proportions  through  this  method  of  multiple 
profits  on  taxes. 

Now  suppose  your  grower,  owning  his  farm,  had  no 
taxes  to  pay — no  real  estate,  equipment  or  any  other 
kind  of  taxes  to  pay  (on  the  crops  he  grew  for  you) 
he  could  sell  them  to  you  at  a  fair  profit  but  at  a  much 
lower  price  than  he  has  been  compelled  to  ask.  And 
starting  with  this  low  cost  raw  product,  with  no  taxes 
to  pay  on  your  canning  plant  and  equipment,  and  hav¬ 
ing  bought  your  supplies  on  the  same  low-cost  basis 
(the  goods  have  not  reached  the  Final  Purchaser  (the 
consumer)  as  yet),  you  would  be  able  to  sell  the 
canned  foods  to  the  distributor  at  a  fair  profit  and  yet 
very  much  lower  than  now  possible ;  and  that  distribu¬ 
tor,  acting  under  the  same  conditions,  hands  them  onto 
the  retailer  at  a  lower  cost  than  he  ever  bought  before, 
and  so  they  go  to  the  consumer,  at  low  prices,  and  yet 
with  profit  to  everyone  handling  them.  Then  the  pre¬ 
determined  tax  —  to  cover  every  tax  requirement, 
income  and  everything  else — would  be  applied.  Can 
you  not  see  what  a  tremendous  impulse  such  low  prices 
would  give  to  consumer  buying?  At  first  there  would 
be  no  reduction  in  the  total  amount  of  taxes  collected, 
but  later  we  believe  there  would  be.  But  you  would 
pay  just  one  tax,  in  a  plain,  definite  way  to  meet  a 
plain,  definite  amount  needed  to  provide  for  our  public 
government. 

As  an  example:  suppose  the  total  business  of  our 
country  in  Final  Purchase,  or  consumer  purchasing, 
amounts  to  400  billion  dollars  per  year,  and  our  politi¬ 
cal  expense,  of  all  kinds,  amounts  to  four  billions  per 
year.  That  would  mean  a  10  per  cent  tax  on  all  Final 
Purchases.  This  is  not  stated  as  a  fact ;  merely  as  an 
example. 
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With  such  a  tax  in  force  real  estate  would  return  to 
value,  and  there  can  be  no  permanent  prosperity  with 
real  estate  down  in  the  dumps  as  it  is  today.  Real 
estate  would  pay  only  when  it  is  sold,  or  for  the  rent, 
which  is  a  final  sale  to  the  renter. 

All  of  us  are  consumers,  and  so  all  of  us  would  pay, 
and  that  means  a  fair  tax,  with  everyone  “toting”  his 
share.  The  money  the  grower,  the  canner,  the  real 
estate  owner  get  would  pay  this  tax,  as  soon  as  any  of 
them  came  to  spend  it.  No  one  could  escape  this  tax 
and  enjoy  his  money,  property  or  investments. 

Chew  it  over  awhile  and  you  will  find  plenty  to  argue 
about,  but  bear  in  mind  the  basic  principle,  and  you 
will  come  out,  we  believe,  to  see  it  as  we  do. 

And  if  that  be  so,  how  can  it  be  put  over  with  our 
political  owners?  There  is  no  reason  why  they  should 
object  to  it,  except:  the  great  horde  of  tax  gatherers 
would  be  severely  reduced,  once  the  system  were  in  full 
operation — and  that  would  mean  laying  off  some  of 
their  henchmen.  But  it  will  mean  a  savings  in  taxes, 
too,  and  that  is  needed.  This  saving  will  come  only  in 
a  small  way  from  cutting  off  unneeded  political  tax 
gatherers ;  it  will  come  mainly  from  spreading  the  tax 
basis  from  a  comparatively  small  percentage  of  our 
entire  population  which  now  pays  the  bulk  of  all  taxes, 
to  a  nation-wide  basis,  embracing  everyone  of  us. 
There  could  be  no  tax-free  class  or  other  dodgers ;  and 
yet  the  percentage  of  the  tax  would  automatically 
adjust  itself  to  the  ability  of  the  taxpayer  to  pay.  If 
the  thing  looks  right,  and  the  people  want  it,  they  will 
have  to  force  their  representatives  to  adopt  the  plan — 
and  that  time  is  right  now. 

SUMMARY: 

Reduce  retail  prices,  to  vastly  stimu¬ 
late  buying — 

Restore  real  estate  to  a  steadily  en¬ 
hancing  value — 

— while  collecting  the  needed  taxes. 
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Resume  of  Twenty-Fourth 
Annual  Convention  of  the 

Fisheries 

At  Del  Monte,  Calif.,  November  10,  1937 


Association  of  Pacific 


The  Twenty-Fourth  Annual  Convention  of  the  Association 
of  Pacific  Fisheries  was  held  at  Hotel  Del  Monte,  Del  Monte, 
California,  on  November  10. 

Upon  calling  the  roll  at  the  beginning  of  the  business  session 
Wednesday  morning  35  member  corporations  were  present. 
About  125  people  attended  the  open  session  in  the  afternoon, 
among  those  present  being  Governor  John  W.  Troy  of  Alaska, 
American  and  Canadian  government  officials,  state  officials, 
representatives  of  associated  industries,  and  others.  At  the 
Annual  Banquet  on  Wednesday  evening  approximately  300 
persons  were  present,  including  the  ladies. 

The  report  of  the  President,  Mr.  Timpson,  gave  in  condensed 
form  an  outline  of  the  more  important  activities  of  the  Associa¬ 
tion  during  the  past  year.  The  Secretary  and  Treasurer’s  re¬ 
ports  were  also  read.  There  were  no  changes  in  the  number 
of  either  active  or  honorary  memberships  during  1937.  The 
total  1936  pack  of  the  active  members  of  the  Association  of 
Pacific  Fisheries  was  6,407,845  cases.  Members  of  the  North¬ 
west  Branch  of  the  National  Canners  Association  produced 
8,624,913  cases  of  the  pack  of  1936. 

The  financial  report  of  the  Association  of  Pacific  Fisheries 
showed  that  in  spite  of  some  unexpected  necessary  expenditures 
in  1937,  there  would  probably  be  sufficient  funds  provided  on 
the  same  scale  of  dues  as  in  1937  to  carry  on  during  1938. 
However,  in  the  case  of  the  Northwest  Branch  of  the  National 
Canners  Association,  due  to  increase  in  the  cost  of  inspection 
under  the  new  plan  of  operation,  old  age  and  unemployment 
taxes,  scientific  research  being  carried  on,  and  so  forth,  it  was 
felt  desirable  to  increase  the  dues  slightly  for  the  coming  year. 
Details  as  to  the  matter  of  dues  and  method  of  collection  will 
be  outlined  later.  The  reports  of  the  President,  Secretary  and 
Treasurer  were  accepted  by  unanimous  vote. 

REPORT  OF  NOMINATING  COMMITTEE 
The  report  of  Mr.  Lawrence  Calvert,  Chairman  of  the 
Nominating  Committee,  was  read  by  the  Secretary.  Upon  call 
of  the  Chairman  for  other  nominations  from  the  floor,  none 
were  made,  so  by  unanimous  vote  of  the  membership  present  the 
following  gentlemen  were  elected  to  serve  for  a  3-year  term  on 
the  Board  of  Trustees;  Frederick  Svensson,  C.  A.  Sutter,  H.  B. 
Friele,  C.  J.  Sebastian,  and  Mr.  G.  B.  Peterson  to  fill  the  unex¬ 
pired  term  of  the  late  Mr.  C.  P.  Hale. 

This  election  makes  the  full  membership  of  the  Board  of 
Trustees  for  1938  as  follows:  William  Timson,  E.  B.  Doming, 
G.  P.  Halferty,  W.  F.  Schlothan,  W.  W.  Wittig,  R.  A.  Welsh,  Jr., 
Daniel  Campbell,  G.  B.  Peterson,  G.  W.  Skinner,  Lawrence 
Calvert,  R.  R.  Farish,  August  Buschmann,  Frederick  Svensson, 
C.  A.  Sutter,  H.  B.  Friele,  P.  E.  Harris,  W.  L.  Thompson,  and 
C.  J.  Sebastian. 

At  noon  the  Board  of  Trustees  met,  in  accordance  with  the 
By-Laws,  and  unanimously  elected  the  following  officers  of  the 
Association  for  1938:  President,  August  Buschmann;  First  Vice- 
President,  Lawrence  Calvert;  Second  Vice-President,  C.  J. 
Sebastian;  Third  Vice-President,  A.  W.  Wittig;  Fourth  Vice- 
President,  G.  B.  Peterson;  Treasurer,  E.  B.  Doming,  and  Secre¬ 
tary,  E.  D.  Clark. 

REPORT  OF  COMMITTEE  ON  RESOLUTIONS 
Mr.  H.  B.  Friele,  Chairman  of  the  Resolutions  Committee, 
reported  that  his  Committee  had  resolutions  of  condolence  to 


offer  on  the  deaths  of  the  following  gentlemen:  Mr.  C.  P.  Hale 
of  the  Bristol  Bay  Packing  Company  and  the  Alaska  Salmon 
Company;  Mr.  A.  H.  Bradford  of  the  Lowe  Trading  Company 
and  the  Western  Pacific  Packing  Company;  Captain  John 
Weibust  of  the  Independent  Salmon  Canneries.  These  resolu¬ 
tions  of  condolence  were  passed  unanimously  and  the  Secretary 
of  the  Association  was  instructed  to  write  letters  of  sympathy 
in  the  name  of  the  Association  and  send  copies  of  them  to  the 
business  firms  and  families  of  the  deceased. 

ASSOCIATION  DUES  FOR  THE  COMING  YEAR 

The  recommendations  of  the  Board  of  Trustees  at  its  meeting 
the  night  before  were  reported  and  are  given  in  detail  below: 

“That  the  1938  dues  of  the  Association  of  Pacific  Fisheries  for 
ACTIVE  members  be  assessed  at  the  rate  of  l/5c  per  case  for 
those  concerns  packing  100,000  cases,  or  over,  in  1937;  the  dues 
for  companies  packing  less  than  100,000  cases  to  be  $50.00  flat; 
the  dues  for  HONORARY  members  in  allied  industries  to  be 
assessed  at  the  rate  of  $50.00  per  corporation.  The  dues  may  be 
payable  in  three  installments,  if  the  packer  so  desires,  on  Janu¬ 
ary  1,  April  1,  and  July  1,  EXCEPT  in  the  case  of  minimum 
dues  for  Active  members  at  the  rate  of  $50.00  and  the  Honorary 
rate  of  $50.00,  which  are  payable  at  one  time.” 

“THAT  the  1938  dues  for  the  support  of  the  National  Canners 
Association,  Northwest  Branch,  including  pack  inspection,  be 
2 /3c  per  case  on  the  pack  of  1937,  plus  the  general  dues  of 
l/3c  per  case  to  be  remitted  to  the  National  Canners  Associa¬ 
tion  at  Washington;  these  dues  to  be  payable  in  advance  except 
when  amounting  to  over  $400.00,  when  they  may  be  payable 
in  three  installments,  if  the  packer  so  desires,  on  January  1, 
April  1,  and  July  1;  however,  no  inspection  work  is  to  be  under¬ 
taken  until  the  total  amount  of  the  dues  has  been  paid  if 
amounting  to  less  than  $400.00,  or  at  least  two-thirds  of  the 
dues  have  been  paid  if  the  total  amount  it  over  $400.00.” 

“THAT  the  Salmon  Inspection  work  be  continued  and  also 
that  the  Annual  Cutting  Demonstration  be  held  in  March  as 
usual.” 

As  far  as  the  Association  of  Paciflc  Fisheries  is  concerned, 
the  dues  are  unchanged  from  last  year.  In  the  case  of  the 
Northwest  Branch  of  the  National  Canners  Association,  on 
account  of  increased  cost  of  inspection  work,  old  age  and  un¬ 
employment  pensions,  etc.,  it  was  voted  to  put  the  dues  back 
to  the  basis  of  the  1934  level,  i.  e.,  2/3c  per  case  on  the  1937 
pack,  being  an  increase  of  l/6c  per  case  over  the  dues  of  1937. 
This,  with  the  regular.  l/3c  per  case  for  general  National  Can¬ 
ners  Association  dues  collected  in  Seattle  and  remitted  to 
Washington  headquarters,  will  make  Ic  per  case,  the  same  as 
in  1934,  for  the  total  cost  in  1938  to  be  paid  by  the  members  of 
the  National  Canners  Association  including  news  and  bulletin 
service  in  Washington,  investigation  of  complaint  cases,  etc.,  as 
well  as  the  local  dues  which  include  laboratory  service,  salmon 
inspection  work,  etc.,  on  the  Paciflc  Coast. 

It  should  also  be  noted  that  the  membership  adopted  the 
recomendation  of  the  Trustees,  namely,  that  in  the  case  of  both 
Associations  all  dues  over  the  minimum,  i.  e.,  $50.00  for  the 
Association  of  Pacific  Fisheries  and  $400.00  for  the  National 
Canners  Association  be  paid  in  three  annual  installments,  viz., 
January  1,  April  1  and  July  1,  rather  than  in  four  installments 
as  in  the  past.  Also  it  is  important  to  note  that  in  the  case 
of  the  National  Canners  Association  dues  it  was  unanimously 
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voted  that  no  inspection  was  to  be  undertaken  until  the  total 
amount  of  the  dues  had  been  paid  if  amounting  to  less  than 
$400.00  or  at  least  two-thirds  of  the  dues  have  been  paid  if  the 
total  amount  is  over  $400.00. 

In  the  case  of  both  Associations  experience  has  shown  that 
there  is  considerable  delay  in  collecting  the  last  installment  of 
the  annual  dues,  viz.,  the  October  1st  installment.  In  the 
National  Canners  work  particularly  where  wages  for  sampling 
and  other  work  have  to  be  paid  every  week  it  has  been  found 
necessary  to  have  funds  on  hand  in  order  to  meet  the  situation. 
That  is  also  the  reason  why  no  inspection  work  will  be  under¬ 
taken  for  companies  were  the  dues  are  less  than  $400,000  until 
these  dues  have  been  paid  in  full. 

A  unanimous  vote  of  approval  was  given  by  the  membership 
to  the  above  schedule  of  dues  and  the  Association  officers  were 
instructed  to  proceed  with  the  collection  on  this  basis,  beginning 
January  1,  1938. 

REPORT  OF  DR.  CLOUGH  ON  1937  CANNED 
SALMON  INSPECTION 

Dr.  Clough,  Chemist  of  the  Northwest  Branch  of  the  National 
Canners  Association,  made  the  carefully  considered  statement 
that  the  1937  pack  was  the  best,  from  the  standpoint  of  fresh¬ 
ness,  thus  far  produced.  The  examination  was  as  critical  and 
the  sampling  as  extensive  as  in  any  previous  year.  While  the 
improvement  was  probably  due  in  part  to  a  cooler  season  than 
last  year  and  to  fewer  instances  of  glut  of  fish,  it  was  believed 
the  principal  factor  was  a  more  careful  attention  to  detail  on 
the  part  of  those  responsible  for  the  condition  of  the  pack. 
Undoubtedly  the  increased  use  of  hypochlorites  in  and  around 
the  boats,  tenders  and  canneries  has  been  a  powerful  factor  as 
well. 

The  1937  pack  was  not  entirely  perfect  as  regards  fi’eshness, 
a  few  code-lots  being  recommended  for  reconditioning.  No 
unsatisfactory  code-lots  were  found  in  the  packs  of  54  companies 
and  only  one  each  in  the  packs  of  13  other  companies.  The  fact 
that  there  have  been  no  seizures  from  this  year’s  pack,  although 
the  Food  and  Drug  Administration  has  made  a  rather  thorough 
inspection,  confirms  our  conclusion  as  to  the  general  excellence 
of  the  pack. 

The  extent  of  the  inspection  as  carried  on  by  the  Association 
since  the  inception  of  this  service  in  1933  is  given  below  in 
round  numbers: 


Year 

Number  of 

Number  of 

Number  of 

Companies 

Parcels 

Cases 

1933 

46 

2,300 

4,000,000 

1934 

56 

2,700 

5,800,000 

1935 

70 

3,300 

5,200,000 

1936 

67 

3,800 

5,900,000 

1937 

79 

3,200 

5,500,000 

The  Better  Salmon  Control  Plan  appears  to  have  worked  out 
to  the  advantage  of  all  concerned.  It  represents  a  greater 
degree  of  cooperation  between  the  Food  and  Drug  Administra¬ 
tion  and  the  Industry  than  has  hitherto  existed.  It  is  hoped 
that  there  will  be  an  even  greater  support  of  the  plan  during 
the  1938  season.  In  this  connection,  since  the  code-lot  has  been 
made  the  significant  division  of  the  pack,  even  greater  effort 
should  be  made  to  tie  in  with  the  quality  and  condition  of  the 
raw  fish  in  order  that  each  code-lot  may  be  as  uniform  as 
possible. 

The  importance  of  color  in  estimating  the  quality  of  a  parcel 
and  the  detrimental  effect  of  stackburn  on  color  was  emphasized. 
This  condition  is  more  prevalent  than  is  generally  suspected. 

Mr.  Shostrom  and  Dr.  Davidson  of  the  U.  S.  Bureau  of 
Fisheries  continued  their  valuable  study  of  the  changes  which 
take  place  in  the  pink  salmon  during  the  spawning  migration. 
Dr.  McMillin  made  an  interesting  study  on  the  cause  of  an 
abnormal  odor  occurring  in  several  parcels  during  the  1936 
season.  His  report  will  be  sent  out  later.  Dr.  Fischer  put 
up  further  experimental  packs  of  canned  salmon  to  illustrate 
the  progress  of  decomposition.  A  similar  pack  was  prepared 
by  one  of  the  companies  at  its  plant  in  Bristol  Bay  and  it  is 
hoped  that  other  companies  will  volunteer  to  cooporate  in  the 
preparation  of  further  packs  next  season. 

Several  companies  make  a  practice  of  having  their  Superin¬ 
tendents  and  Foremen  visit  the  inspection  laboratory  each  year 
to  see  some  of  their  pack  examined.  This  is  good  both  for  those 
responsible  for  the  production  of  the  pack  and  those  responsible 
for  its  inspection. 


SYNOPSIS  OF  MR.  GORRELL’S  REMARKS 
Mr.  Frank  E.  Gorrell,  Secretary  of  the  National  Canners 
Association,  Washington,  D.  C.,  complimented  the  industry  on 
the  very  fine  report  on  quality  of  salmon  as  given  by  Dr.  Clough 
in  his  remarks  on  the  1937  salmon  inspection  service.  He  then 
outlined  briefly  several  different  types  of  legislation  now  pend¬ 
ing  in  Washington  that  would  be  of  great  importance  to  the 
salmon  canning  industry,  such  as  the  Wages  and  Hours  Bill,  the 
new  Food  and  Drugs  Bill,  bills  relating  -to  the  pollution  of 
navigable  streams  and  waters,  etc.  He  also  referred  to  discus¬ 
sions  and  correspondence  that  had  taken  place  between  govern¬ 
ment  officials  and  himself  in  Washington,  D.  C.,  relating  to  the 
importation  of  salmon  from  foreign  countries.  He  reported  he 
had  received  fine  cooperation  from  the  various  government 
officials  with  whom  he  had  discussed  these  matters  and  felt  if 
considerable  amounts  of  foreign  salmon  actually  came  in  that 
steps  could  be  taken  with  good  hopes  of  success  to  have  the 
Tariff  Commission  act  in  the  matter.  However,  he  pointed  out 
that  government  officials  do  not  consider  that  quotations  of 
salmon  for  export  constitute  a  basis  of  action — the  importations 
must  actually  have  occurred  and  in  significant  amounts.  Refer¬ 
ence  was  also  made  to  the  increasing  activities  of  the  State  Pure 
Food  authorities  in  various  parts  of  the  country  relating  to 
licensing  systems,  marking  and  labeling  regulations,  etc.,  the.se 
were  all  being  carefully  watched  and  in  some  cases  modifications 
were  being  secured  when  State  officials  were  shown  how  serious 
the  effect  might  be  on  some  branch  of  the  canning  industry.  Mr. 
Gorrell  closed  his  remarks  by  giving  a  report  on  the  number  of 
complaint  cases  involving  canned  salmon  which  had  been  handled 
by  the  National  Canners  Association  in  the  last  year — there  were 
207  cases  in  1937  on  canned  salmon  alone  as  compared  with  208 
cases  in  1936. 

REPORT  OF  DR.  ALSBERG  ON  STANDARD 
FISHERIES  RESEARCH 

Owing  to  the  fact  that  Dr.  Alsberg,  who  has  charge  of  the 
Standard  Fisheries  Research,  was  called  away  from  California 
on  important  business  elsewhere,  it  was  impossible  for  him  to 
give  his  report  in  person  but  it  was  given  by  Mr.  Loeffier,  who 
is  Dr.  Alsberg’s  first  assistant  in  this  line  of  work.  While  the 
report  was  necessarily  technical  in  nature,  it  was  presented  in 
such  a  way  that  the  general  conclusions  were  plain  and  indicated 
that  real  progress  had  been  made  along  several  different  lines 
in  the  matter  of  finding  some  chemical  or  physico-chemical  test 
for  the  detection  and  determination  of  spoilage  in  salmon.  The 
bacteriological  work  of  Professor  Beard  and  his  associate.  Miss 
Snow,  also  was  very  important  to  the  industry  and  suggested 
some  practical  steps  that  may  be  taken  in  the  future  to  eliminate 
some  trouble  the  industry  has  had  in  the  past.  The  general 
tenor  of  Mr.  Loeffier’s  report  was  that  great  progress  was  being 
made  and  already  definite  indications  were  being  found  of 
methods  and  techniques  that  would  be  of  real  value  to  the 
industry  in  the  future. 

SALMON  ADVERTISING  MATTERS 
The  Chairman,  Mr.  Timson,  opened  the  discussion  of  salmon 
advertising  matters  by  stating  that  in  his  opinion  a  good  job 
had  been  done  already  from  an  advertising  standpoint  and  also 
that  the  cooperative  advertising  campaign  had  helped  to  draw 
the  industry  together  in  recognizing  its  common  problems  and 
presenting  a  united  front.  He  said  that  the  record  of  the  last 
two  years,  as  shown  by  sales  and  unsold  stock  figures,  seemed 
to  indicate  that  a  means  had  been  found  in  advertising,  when 
properly  financed  and  carried  on,  to  reduce  or  possibly  entirely 
eliminate  our  annual  surplus  or  carryover.  Referring  to  the 
new  contracts  for  advertising  during  the  period  January  1,  1938, 
to  January  1,  1941,  he  stated  that  nearly  5,300,000  cases  already 
signed  up  to  carry  on  on  the  5c  per  case  basis;  however,  many 
of  the  packers  felt  the  need  for  an  extra  stimulus  to  the  market 
after  the  turn  of  the  year,  and  so  a  supplementary  agreement 
had  been  prepared  and  is  being  signed  up  providing  for  an 
extra  five  cents  per  case  for  advertising  in  1938.  While  this 
supplementary  agreement  has  been  out  for  only  about  a  week, 
already  over  4,450,000  cases  have  been  signed  up  for  it.  The 
Chairman  announced  that  at  the  Trustees’  meeting  last  night 
both  the  advertising  contracts,  viz.,  the  3-year  contract  on  the 
basis  of  5c  a  case  per  year  and  the  1-year  contract  providing 
for  a  supplementary  5c  per  case,  making  a  total  of  10c  per 
case  for  1938  had  been  approved.  Mr.  Timson  stated  that  it 
was  clearly  recognized  that  unless  the  program  was  continued 
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and  announcement  made  to  the  trade  immediately  the  industry 
might  face  a  serious  situation  in  view  of  present  business  condi¬ 
tions  in  the  country;  in  other  words,  “We  must  look,”  he  said, 
“at  our  advertising  appropriations  as  an  insurance  and  not  as 
a  donation.” 

Continuing  a  discussion  of  advertising,  the  Chairman  then 
called  upon  Mr.  Norton  W,  Mogge,  Manager  of  the  Seattle 
Branch  of  the  J.  Walter  Thompson  Company,  which  firm  is 
handling  the  cooperative  Canned  salmon  advertising  campaign, 
to  make  a  short  report  on  the  accomplishments  of  the  campaign 
and  plans  for  the  future. 

Mr.  Mogge  referred  to  the  exhibit  in  the  convention  room 
showing  how  the  campaign  had  really  been  carried  on;  he  also 
referred  to  the  various  strategies  of  the  campaign  based  on 
drives  at  certain  seasons  of  the  year  which  were  found  very 
successful.  The  publicity  which  the  Canned  Salmon  Industry 
has  received  through  its  advertising  expenditures  has  been  very 
favorable.  He  also  referred  to  the  part  of  the  campaign  in 
Alaska,  the  object  being  to  stress  to  Alaskans  the  importance  of 
our  industry  as  one  of  the  basic  ones  of  the  Territory  of  Alaska. 
Mr.  Mogge  also  reported  on  the  progress  and  success  of  mer¬ 
chandising  and  recipe  books.  He  concluded  by  saying  that 
certain  definite  specifications  were  laid  down  by  the  Advertising 
Committee  when  the  advertising  first  started  as  to  the  method 
of  carrying  on  the  campaign  and  that  the  advertising  copy  and 
exhibits  would  show  that  these  specifications  had  been  met. 

Mr.  Arthur  C.  Farlow,  Pacific  Coast  Manager  of  J.  Walter 
Thompson  Company,  then  continued  by  outlining  the  future 
objectives  and  plans  of  the  advertising  campaign.  He  also 
gave  an  analysis  of  present  inventory  situation  as  to  stocks 
of  canned  salmon  in  distributors’  hands,  and  concluded  by  saying 
that  the  desire  of  the  industry  for  increased  advertising  expendi¬ 
tures  in  1938  could  probably  be  carried  out  to  the  best  advantage 
by  increasing  the  intensity  of  the  advertising  campaign,  using 
more  color,  possibly  some  more  magazines,  more  radio  and 
recognized  local  media  like  newspapers,  etc.  It  was  important 
also,  he  said,  that  the  work  on  merchandising  should  be  stressed 
to  a  greater  extent  than  in  the  past. 

REMARKS  OF  MR.  H.  0.  ROBERTS 
The  Chairman  called  upon  Mr.  Roberts,  President  of  the 
Northwest  Salmon  Canners  Association,  for  any  message  he 
might  have  for  the  meeting.  Mr.  Roberts  said  that  the  field  had 
been  very  well  covered  and  in  an  interesting  way  and  he  didn’t 
have  much  to  add  except  that  all  salmon  canners  must  have 
full  confidence  in  their  product  and  go  along  together  in  all  their 
activities.  He  stated  this  as  one  of  his  strongest  beliefs  and  that 
he  had  been  doing  everything  possible  in  working  for  that 
ideal.  He  thinks  that  in  recent  years  a  considerable  part  of 
the  success  of  the  salmon  canning  industry  has  been  due  to  the 
increasingly  better  spirit  of  cooperation  which  this  industry 
has  shown. 

REPORT  OF  THE  LABOR  COMMITTEE 
Mr.  A.  I.  Ellsworth,  Secretary  of  the  Labor  Committee,  was 
called  upon  by  the  Chairman  for  a  report  on  the  activities  and 
plans  of  the  Labor  Committee.  He  said  one  of  the  suggestions 
of  the  Labor  Committee  was  that  it  should  resign  as  a  group 
and  a  new  committee  be  appointed.  However  after  some  dis¬ 
cussion  it  was  moved  and  passed  that  the  Chairman  appoint  a 
new  Labor  Committee  with  preferably  a  smaller  number  on  it 
to  do  the  actual  negotiating  but  to  have  a  larger  advisory 
committee  to  be  called  upon  to  advise  with  the  negotiating  com¬ 
mittee  at  any  time,  and  further  that  the  majority  of  the  com¬ 
mittee  be  members  who  had  served  previously  in  order  to  give 
continuity  to  the  work  of  the  Committee. 

AFTERNOON  SESSION 

The  Secretary  announced  the  election  of  Officers  and  Trustees 
for  the  coming  year.  Mr.  Timson,  the  retiring  President,  intro¬ 
duced  the  new  President,  Mr.  August  Buschmann,  to  the  meeting 
and  Mr.  Buschmann  took  the  chair.  A  rising  vote  of  thanks 
was  given  to  Mr.  Timson  for  his  faithful  and  efficient  service 
as  President  of  the  Association  for  the  past  three  years.  Also 
a  rising  vote  expressing  confidence  in  Mr.  Buschmann’s  leader¬ 
ship  and  offering  full  cooperation  was  given.  Mr.  Buschmann 
said  he  was  glad  to  accept  the  duties  of  President  and  would 
strive  in  all  ways  to  guide  the  Association  well  and  felt  he 
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could  count  on  the  full  cooperation  of  all  the  members  in  this 
work. 

The  meeting  was  addressed  by: 

Mr.  Chas.  E.  Jackson,  Deputy  Commissioner,  U.  S.  Bureau  of 
Fisheries,  Washington,  D.  C. 

Hon.  William  A.  Found,  Deputy  Minister  of  Fisheries  for 
the  Dominion  of  Canada,  Ottawa. 

Mr.  A.  L.  Hager,  Chairman  of  the  International  Sockeye 
Commission. 

Mr.  E.  E.  Chase,  President  of  the  Canners  League  of 
California. 

Mr.  B.  M.  Brennan,  Director  of  Fisheries,  State  Department 
of  Fisheries. 

Mr.  E.  W.  Allen,  member  of  the  International  Halibut  Com¬ 
mission  and  also  of  the  International  Sockeye  Salmon  Com¬ 
mission. 

Mr.  Miller  Freeman,  Publisher  of  the  “Pacific  Fisherman”. 

Mr.  W.  C.  Arnold,  Attorney  of  Ketchikan. 

Mr.  H.  W.  Phelps,  Chairman  of  Board,  American  Can  Co., 
New  York  City. 

Professor  Walter  Bingham  of  Stanford  University,  authority 
on  international  law. 

He  referred  to  his  investigation  of  the  legal  phases  of  off¬ 
shore  fishing  problems.  At  first  international  law  experts  said 
that  outside  the  three-mile  limit  there  could  be  no  restrictions 
on  fishing,  however  some  countries  claim  jurisdiction  of  their 
fisheries  up  to  20  miles  off  shore,  so  there  really  has  been  no 
definite  agreement.  He  does  not  think  there  is  any  conclusive 
authority  for  the  final  acceptance  of  the  limit  of  3  miles,  also 
that  there  are  good  economic  reasons  and  special  reasons  in 
connection  with  salmon  fishing  for  not  accepting  the  dictum  of 
the  3  mile  limit.  He  believes  that  we  can  make  a  case  for  not 
only  Alaska  off-shore  waters  but  for  the  whole  Pacific  Coast 
based  on  long  use  and  using  also  the  peculiar  life  history  of 
the  salmon  to  good  advantage.  He  hopes  to  establish  the  case 
for  control  of  our  salmon  and  other  fisheries  out  to  the  edge  of 
the  continental  shelf,  however,  it  will  call  for  very  skillful 
handling  on  the  part  of  diplomats  to  negotiate  matters.  In  any 
case  it  is  a  world-wide  problem  and  not  just  a  problem  of  salmon 
in  Alaska. 

VOTES  OF  THANKS 

The  Chairman,  Mr.  Buschmann,  closed  the  meeting  by  thank¬ 
ing  the  various  speakers  for  their  interesting  discussions,  and 
the  chairman  of  the  Resolutions  Committee  proposed  the  follow¬ 
ing  rising  votes  of  thanks,  which  were  unanimously  passed: 

(a)  Speakers  of  the  day. 

(b)  Donors  of  gold  trophies:  Mr.  Miller  Freeman,  Mr.  Jack 
Hornor,  Mrs.  William  Timson,  Continental  Can  Co.,  Pacific 
Marine  Supply  Co.,  Plymouth  Cordage  Co.,  The  Linen  Thread 
Co.,  E.  H.  Edwards  Co.,  J.  Walter  Thompson  Co.,  American 
Can  Co. 

(c)  Entertainment  Committee:  Consisting  of  Mr.  A.  K. 
Tichenor,  Chairman,  and  Messrs.  G.  B.  Peterson,  C.  E.  Cocks, 
C.  H.  Englar  and  A.  C.  Webb. 

(d)  Messrs.  Arthur  C.  Webb  and  R.  E.  Ismon  for  acting  as 
Managers  of  the  Golf  Tournament. 

(c)  The  Continental  Can  Co.  for  its  Cocktail  Party.  The 
Pacific  Marine  Supply  Co,  and  Associates  for  its  Cocktail  Party. 
The  American  Can  Co.  for  its  banquet  and  entertainment. 

RESULTS  OF  THE  FOURTEENTH  ANNUAL  GOLF 
TOURNAMENT 

Miller  Freeman  Challenge  Cup — Won  by  Mr.  E.  M.  Brennan, 
Manager,  P.  E.  Harris  &  Co.,  Seattle.  Lowest  net  score  18 
holes  Monday  afternoon  and  18  holes  Tuesday  afternoon. 

The  Jack  Horner  Cup — Won  by  Mr.  W,  A.  Pries,  President, 
Annette  Island  Canning  Co.,  Seattle.  Lowest  net  score  on  54 
holes  played  during  the  two-day  tournament. 

“Timmie”  Trophy — Won  by  Mr.  K.  N.  Norris,  American  Can 
Company,  Seattle.  Lowest  net  score  for  any  36  holes. 

Trophy  of  the  President — Hamilton  Gold  Watch.  Courtesy 
Continental  Can  Co. — Won  by  Mr.  C.  J.  Sebastian,  Secretary, 
Sebastian- Stuart  Fish  Co.,  Seattle.  Best  gross  score  36  holes 
Monday  and  Tuesday  afternoons. 
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Trophy  of  First  Vice-President — Electric  Clock.  Courtesy 
American  Can  Company — Won  by  Mr.  William  Timson,  Presi¬ 
dent,  Alaska  Packers  Association,  San  Francisco.  Best  net 
score  18  holes  Monday  morning. 

Trophy  of  Second  Vice-President — Binoculars.  Courtesy 
Pacific  Marine  Supply  Co. — Won  by  Mr.  R.  R.  Farish,  Vice- 
President,  New  England  Fish  Co.,  Seattle.  Best  net  score  18 
holes  Monday  afternoon. 

Trophy  of  Third  Vice-President — Barometer  Set.  Courtesy 
E.  H.  Edwards  Co. — Won  by  Mr.  E.  W.  Thompson,  Vice-Presi¬ 
dent,  Columbia  River  Packers  Association,  Astoria.  Best  net 
score  Tuesday  morning. 

Trophy  of  Fourth  Vice-President — Desk  Set.  Courtesy  Ply¬ 
mouth  Cordage  Co. — Won  by  Mr.  F.  W.  Buhrman,  Manager, 
Farwest  Fishermen,  Inc.,  Anacortes.  Best  net  score  Tuesday 
afternoon. 

Trophy  of  the  Treasurer — Travelling  Bag.  Courtesy  The 
Linen  Thread  Co. — Won  by  Lawrence  Calvert,  President,  •  San 
Juan  Fishing  &  Packing  Co.,  Seattle — Best  gross  score  18  con¬ 
secutive  holes  during  the  tournament. 

Trophy  of  the  Secretary — Zipper  Bag  and  12  Balls.  Courtesy 
J.  Walter  Thompson  Co. — Won  by  Mr.  Nick  Bez,  President, 
Alaska  Southern  Packing  Co.,  Seattle.  Best  net  score  18  holes 
Monday  forenoon  and  18  holes  Tuesday  forenoon. 


CONVENTION  DATES 

DECEMBER  7,  1937 — Canners  League  of  California,  Annual 
Cutting  Bee,  Palace  Hotel,  San  Francisco,  Calif. 

DECEMBER  7-8,  1937 — National  Canners  of  Canada,  Annual 
Meeting,  King  Edward  Hotel,  Toronto,  Ont.,  Canada. 

DECEMBER  8-9,  1937 — Pennsylvania  Canners,  Annual  Meet¬ 
ing,  Hotel  Yorktowne,  York,  Pa. 

DECEMBER  9-10,  1937 — New  York  State  Canners,  Annual 
Meeting,  Hotel  Statler,  Buffalo,  N.  Y. 

DECEMBER  13-16,  1937 — ^Vegetable  Growers  of  America,  An¬ 
nual  Meeting,  Hotel  New  Yorker,  New  York. 

DECEMBER  14-15,  1937  —  Ohio  Canners,  Annual  Meeting, 
Deschler-Wallick  Hotel,  Columbus,  Ohio. 

DECEMBER  15,  1937 — Northwest  Frozen  Foods,  Annual  Meet¬ 
ing,  Seattle,  Wash.  (Approximate  date.) 

JANUARY  4-6,  1938 — Northwest  Canners,  Annual  Meeting, 
New  Washington  Hotel,  Seattle,  Wash. 

JANUARY  5-7,  1938 — Michigan  Canners,  Mid-Winter  Meeting 
and  Field  and  Production  Men’s  School,  Olds  Hotel,  Lansing, 
Michigan. 

JANUARY  13-14,  1938 — Ozark  Canners,  Annual,  Colonial  Hotel, 
Springfield,  Mo. 

JANUARY  23-28, 1938 — Canning  Machinery  &  Supplies,  Annual 
Meeting,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  23-28,  1938 — National  Canners,  Annual  Meeting, 
Stevens  Hotel,  Chicago,  Ill. 

JANUARY  23-28,  1938 — National  Food  Brokers,  Annual  Meet¬ 
ing,  Palmer  House,  Chicago,  Ill. 

JANUARY  24-25,  1938 — National  American  Wholesale  Grocers, 
Annual  Meeting,  Congress  Hotel,  Chicago. 

JANUARY  26,  1938 — National  Pickle  Packers,  Annual  Meeting, 
Palmer  House,  Chicago,  Ill. 

FEBRUARY  23-24,  1938 — ^Virginia  Canners,  Annual  Meeting, 
Patrick  Henry  Hotel,  Roanoke,  Va. 

MARCH  3-5,  1938 — American  Camping,  Annual  Meeting,  Hotel 
Pennsylvania,  New  York  City. 


THE  PENNSYLVANIA  MEETING 

OR  some  little  time  the  officers  and  directors  and 
the  appointed  convention  committees  have  been 
quietly  and  smoothly  planning  the  1937  Pennsyl¬ 
vania  Canners  Association  Convention,  and  now  with 
all  details  at  hand  everything  points  to  the  biggest 
attendance  and  the  best  planned  program  every  pre¬ 
sented  by  the  canners  of  the  Keystone  State. 

Those  who  attend  will  hear  of  the  progress  of  the 
past  few  years  made  in  labeling  trends;  the  Depart¬ 
ment  of  Health  will  be  on  hand  to  explain  the  many 
regulations;  something  new  will  be  said  upon  buying 
canning  crops  from  growers;  a  prominent  wholesale 
grocer  will  explain  the  many  problems  confronting  that 
end  of  the  distributing  system  and  possibly  ask  the 
canners  some  pertinent  questions  that  come  up  daily 
in  transactions  between  the  wholesaler  and  the  canner. 
From  first  hands  will  be  heard  the  progress  made  by 
tbe  movement  of  contract  enforcement.  Technical 
subjects  will  be  dealt  with  by  able  authorities  and  dis¬ 
cussion  on  these  all  important  matters  will  ensue. 
Ample  time  will  be  allowed  for  free  and  open  floor 
discussion  of  all  matters.  But  read  the  program : 

THE  PROGRAM 
WEDNESDAY,  DECEMBER  8th 

10.00  A.  M. — Meeting  call  to  order. 

President’s  Message — Mr.  Chas.  G.  Summers,  Jr. 
Appointment  of  Convention  Committees. 

Report  of  Secretary-Treasurer — Mr.  Wm.  A.  Free. 
Business  session. 

11.15  A.  M. — Address — “An  Interpretation  of  the  44- 
Hour  Week  Laws,”  by  Mr.  Ralph  F.  Fisher,  Associa¬ 
tion  Counsel. 

12.00  Noon — Adjourn  for  lunch. 

2.00  P.  M. — Address — By  Mr.  Ralph  O.  Dulany,  Presi¬ 
dent,  National  Canners  Association,  “The  National 
Canners  Association  Viewpoint.” 

2.45  P.  M. — Address — “Provisions  of  the  New  Stream 
Pollution  Control  Act,”  by  Mr.  Christian  L.  Siebert, 
Executive  Engineer,  Department  of  Health,  Com¬ 
monwealth  of  Pennsylvania. 

3.15  P.  M. — Address — “The  Progress  of  Grading 
Canning  Crops,”  by  Mr.  D.  M.  James,  Pennsylvania 
Bureau  of  Markets. 

4.00  P.  M. — Nomination  and  election  of  Officers  and 
Directors.  Mr.  J.  I.  Burgoon,  Chairman,  Nominat¬ 
ing  Committee. 

6.30  P.  M. — Banquet  and  Entertaiment.  Main  Ball¬ 
room.  Tendered  by  Members  of  Allied  Industries. 
Host — The  Get-Together  Committee.  Mr.  Robert  A. 
Sindall,  Chairman ;  Mr.  Frank  D.  Throop,  Secretary, 
Mr.  James  F.  Cole,  Treasurer,  who  represent  the 
supply  men  and  brokers  and  who  have  gone  to  no 
end  of  trouble  to  arrange  an  elaborate  Program  of 
Festivity  and  Entertainment  invite  all  to  attend  as 
their  guests — Admission  by  ticket  only. 

THURSDAY,  DECEMBER  9th 
10.00  A.  M. — Meeting  call  to  order. 

Announcements. 

10.30  A.  M. — Address — “The  Wholesale  Grocers  View¬ 
point.” 
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Favorite  Machinery 

of 

“Canny”  Buyers 


you  could  use  profitably.  Ifyou  haven’t  a  catalog 
— why  not  write  for  one  now?  This  is  a  good 
time  of  the  year  to  check  over  your  equipment 
for  1938 — and  to  make  sure  you’re  not  missing 
something  you  really  need. 

Cedarburg  hasn’t  any  need  for  mounted  police  — 
subways — or  football  stadiums.  It’s  not  big — 
but  it’s  certainly  “canny” — the  thrifty  place  to 
look  for  your  canning  machinery. 


I^YES  and  pencils  are  sharp  in  the  canning 
country  around  old  Cedarburg.  We’ve  been 
raised  with  close  figurers — men  who  insist  that 
every  new  machine  must  earn  a  substantial  pro¬ 
fit.  That’s  why  there  are  no  frills  or  folderols 
about  the  Masterbuilt  line— every  machine’s  a 
little  mint.  Are  you  sure  that  you’re  acquainted 
with  the  complete  Masterbuilt  line?  Perhaps 
there  is  some  money-maker  in  our  catalog  that 


CEDARBURG. 
WISCONSIN.  U.S  A 


Intermountain  Representative: 
JAMES  Q.  LEAVITT  COMPANY 
905  1st  Sec.  Bk.  Bldjr.,  Ogden,  Utah 
1955  1st  Avenue  S.,  Seattle,  Wash. 

Seaboard  Representative: 

WM.  T.  HOWETH,  Lewes,  Del. 


California  Representative : 

KING  SALES  &  ENGINEERING  CO. 
206-210  1st  St.,  San  Francisco,  Cal. 


For 

Uniformity 

Specify 

Woodruff 


Woodruff  supervises  each  step  in  the  raising  of 
canners’  seeds  .  .  .  the  locality,  the  farm,  the 
planting,  the  cultivating,  the  harvesting,  the 
shipping. 

This  careful  supervision  assures  vegetables  of  uni¬ 
form  size,  shape  and  flavor. 

On  your  next  order — specify  Woodruff  Seeds. 

F.  H.  WOODRUFF  &  SONS 

Milford,  Connecticut 

Branches  and  Shipping  Points:  Sacramento,  Calif.,  Rocky  Ford,  Colo.,  Milford,  Conn., 
Atlanta,  Ga.,  Toledo,  Ohio,  Mercedes,  Tex.,  Basin,  Wyo.,  Bellerose,  L.  I.,  and  others. 
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RODNEY  KOONTZ 

Gaston  Canning  Co., 
Gaston,  Indiana 
the  newly  elected  President 
oF  the  Indiana  Canners 
Association 


11.00  A.  M. — Address — “The  Enforcement  of  Canner’s 
Contracts,”  by  Mr.  F.  Hall  Wrightson,  Easton,  Md. 
12.30  P.  M. — Association  Luncheon — ^West  Ballroom. 
Everyone  is  invited  to  the  Association  luncheon.  Free 
luncheon  tickets  will  be  given  to  all  Canner  and 
Associate  members  who  register  and  are  in  good 
standing,  not  exceeding  two  tickets  for  each  mem¬ 
ber  firm  present.  Luncheon  tickets  for  non-members 
may  be  purchased  from  the  registrars  in  the  main 
lobby  of  the  hotel. 

2 :15  P.  M. — Address — “New  Development  of  Canning 
Crops  in  Pennsylvania,”  by  Dr.  R.  S.  Kirby,  Penn¬ 
sylvania  State  College;  and  “Canning  Crop  Insects,” 
by  J.  0.  Pepper,  Pennsylvania  State  College.  . 

3.00  P.  M. — Address — “Variety  Selection  of  Canners’ 
Seeds,”  by  Mr.  Hal  Mills,  Specialist,  D.  Landreth 
Seed  Company. 

3.45  P.  M. — Report  of  Resolutions  Committee. 

4.00  P.  M. — Adjournment. 

• 

MEETING  lOWA-NEBRASKA  CANNERS 
ASSOCIATION 

Hotel  Des  Moines,  Iowa,  November  22-23,  1937 

ARLING  I  am  growing  old,”  might  have  been 
I  j  the  theme  song  of  this  convention,  for  this  is 
Lx  the  36th  annual  meeting.  They  have  seen  a  lot 
of  changes  in  the  industry,  and  have  kept  pace  with 
them. 

The  meeting  opened  at  luncheon,  in  the  South  Ball¬ 
room  at  12:30,  and  when  you  know  that  there  were 
157  people  at  the  dinner-dance  that  evening,  you  know 
the  attendance  was  good.  The  business  session  immedi¬ 
ately  followed. 

President  Loyal  Shannon — ^there’s  an  Irish  name  to 
conjur  with — welcomed  all  and  give  a  detailed  report 
of  the  year’s  activities,  and  then  introduced  Mr.  Wilbur 
R.  Orr,  past  President  of  the  National  Food  Brokers, 
and  he  pictured  what  has  been  done  under  the  Robin- 
son-Patman  act,  showing  the  progress  of  cases  now 


before  the  Federal  Trade  Commission.  He  showed 
that  with  time  the  act  is  becoming  better  understood, 
better  accepted  and  bids  fair  to  be  as  effective  as  its 
early  promoters  predicted. 

The  President  next  introduced  Mr.  Fred  A.  Stare, 
who  covered  the  matters  of  the  National  Canners, 
regarding  legislation,  descriptive  labeling,  etc.  Some 
one  insisted  that  we  should  mark  this  “Electrically 
transcribed,”  a  la  radio,  as  reproducing  programs  at 
previous  meetings. 

Mr.  John  Burgess,  a  banker  of  Minneapolis,  and  who 
has  been  handling  canners’  loans  for  the  past  fifteen 
years,  we  are  told,  talked  of  the  changes  in  such  bank¬ 
ing  in  recent  years,  and  of  others  that  are  to  come. 
With  even  the  bankers  showing  such  progressive  spirit 
there  can  be  no  excuse  for  canners  not  stepping  out, 
too. 

Party  Night  at  this  convention  began  at  6:30  in  the 
Grand  Ballroom  with  a  Cocktail  Hour,  and  then  went 
into  the  Dinner-Dance,  with  a  good  floor  show,  courtesy 
of  the  Allied  Industries.  And  how  those  guys  and  gals 
can  let  dull  care  slip  from  their  shoulders,  and  swing 
it! 

TUESDAY,  NOVEMBER  23rd 

Opening  at  9 :30,  or  thereabouts.  Prof.  E.  S.  Haber, 
of  Iowa  State  College,  explained  and  discussed  with 
members  the  qualities  of  sweet  corn  hybrids.  At 
11 :30  the  convention  went  into  executive,  or  business 
session,  with  reading  of  the  minutes  of  the  last  meet¬ 
ing,  reports  of  officers,  etc.,  etc.,  and  finally  .  .  . 

THE  ELECTION 

President — A.  R.  Dunbar,  Old  Grimes  (Iowa)  Can¬ 
ning  Co. 

Vice-President — T.  E.  Evans,  Reinbeck  (Iowa) 
Canning  Co. 

Secretary-Treasurer — Hoyt  Ellis,  Vinton,  Iowa. 

BOARD  OF  DIRECTORS : 

M.  W.  Jones,  Vinton,  Iowa. 

A.  R.  Dunbar,  Grimes,  Iowa. 

T.  E.  Evans,  Reinbeck,  Iowa. 

J.  LeRoy  Farmer,  Cedar  Rapids,  Iowa. 

Guy  E.  Pollock,  Marshalltown,  Iowa. 

Loyal  Shannon,  Nebraska  City,  Neb. 

Albert  Schori,  Elgin,  Iowa. 

Arthur  E.  Stewart,  Plattsmouth,  Neb. 

Frank  Wirth,  Harlan,  Iowa. 

• 

THE  BOARD  OF  DIRECTORS  of  the  Wisconsin  Canners 
Association  has  added  three  new  members  to  the  Com¬ 
mittee  on  Unfair  Practices.  The  committee  originally 
appointed  is  Lee  Dingee,  Columbus,  Chairman ;  Walter 
G.  Gascoff,  Waupun;  William  C.  Schorer,  Sauk  City. 
The  new  members  appointed  are  Carlton  Friday,  New 
Richmond;  John  Kraemer,  Sussex;  Harry  Wiedertz, 
Manatowoc.  The  committee  met  with  field  brokers  in 
Milwaukee,  Tuesday,  November  23rd,  and  held  a  very 
frank  discussion  of  the  problems  that  it  is  trying  to 
solve.  Chairman  Lee  Dingee  feels  that,  with  intelligent 
cooperation  with  the  field  brokers,  many  existing 
troubles  can  be  eliminated. 
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#  Can  be  installed 
onanyviner.  Every¬ 
thing  needed  for  a 
complete  installa¬ 
tion  is  furnished. 


The  Feeder  That  S  aves  Peas 

Improves  Quality — Decreases  Breakage 
Increases  the  Capacity  of  the  Viner 

wiik  DbihlJiidcA .  • 


IJAMACHEK  Viner  Feeders  with  Distri- 
*  *  butors  are  the  only  feeders  equipped 
with  a  distributor  that  separates  the  larse 
forksful  of  vines,  thus  feeding  the  viner 
more  uniformly.  Steady,  even  feeding  is 
essential  for  best  results  from  any  viner. 

This  steady,  even  feeding  is  very  important 
and  consequently  over  Three  Thousand 
Hamachek  Ideal  Viner  Feeders  with  Dis¬ 
tributors  have  been  manufactured  and  sold. 


A  MONEY-MAKER 


THE  UNITED  COMPANY 

Westminster,  Maryland 


Corn  costs  money.  Labor  costs  money. 
The  new  Husker  (right)  will  pay  for  itself 
quickly  from  the  savings  of  corn  alone.  It  can 
halve  the  husking  labor  cost.  It  lowers  other 
operating  and  the  maintenance  costs  too. 


For  information  regard¬ 
ing  Husker  and 
CUTTER  (both  built  by 
Rockford  Drilling  Ma¬ 
chine  Division  of  Borg- 
War  ner  Corporation  at 
Rockford,  Illinois),  or  about 
the  Juc  Method  of  Can¬ 
ning  Whole-grain  Corn, 
write 
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GRAMS  of 


R.  J.  ROULSTON,  85,  EX-WHOLESALE  GROCER 
OF  CHICAGO,  IS  DEAD 

REAL  Old  Timer,  and  a  true  Old  Guard  has 
passed  away.  “Bob”  Roulston,  for  years  was 
a  prominent  figure  in  the  wholesale  grocer  life 
of  Chicago.  He  was  the  canned  food  buyer  for  the  old 
house  of  McNeil  &  Higgins  as  well  as  Durand-McNeil- 
Horner,  retiring  from  that  position  only  a  few  short 
years  ago.  “Bob”  was  also  a  former  member  of  the 
Chicago  Library  Board  and  the  Board  of  Education. 
He  died  of  a  heart  attack  Saturday  evening,  November 
27th.  Funeral  services  were  held  at  his  late  residence 
on  Tuesday  afternoon,  the  30th,  and  was  attended  by 
many  in  the  trade. 

“Bob”  was  active  in  the  work  of  the  National  Whole¬ 
sale  Grocers  Association,  now  known  as  the  National- 
American.  He  was  vice-president  for  two  years  and 
a  director  for  several.  He  acted  as  Woodrow  Wilson’s 
manager  in  the  Chicago  district  during  the  President’s 
second  term. 

In  business,  he  was  always  interested  in  new  articles 
and  promoted  the  sale  of  many  items  in  canned  foods 
that  are  now  on  the  regular  list.  He  was  always  quick 
to  grasp  whether  or  not  the  consumer  would  accept 
these  new  products. 

Time  truly  marches  on  and  another  familiar  face 
will  be  missing  at  the  various  meetings  of  the  Clan. 

Surviving  Mr.  Roulston  are  his  widow,  two  sons  and 
a  daughter. 

• 

CRANBERRY  CANNERS,  INC.,  South  Hanson,  Massachu¬ 
setts,  are  erecting  a  new  cooling,  storage  and  labeling 
building,  which  will  have  a  250,000  case  warehousing 
capacity.  The  company  doubled  the  capacity  of  its 
main  plant  in  preparation  of  the  1937  packs. 

FIRE  AT  PETERSBURG,  ALASKA,  on  November  22nd,  de¬ 
stroyed  wharves  and  warehouses  and  the  Kayler- 
Otness  shrimp  and  crab  cannery.  The  loss  is  estimated 
at  $250,000. 

• 

JOHN  L.  FLANNERY,  61,  who  for  a  number  of  years 
was  a  food  broker  in  partnership  with  the  late  James 
M.  Hobbs  of  Chicago,  died  November  24th  at  his  home 
in  Canton,  Connecticut.  He  was  elected  the  second 
Secretary  of  the  National  Food  Brokers  Association  at 
the  Convention  in  Columbus  in  1905  and  continued  to 
serve  in  that  capacity  until  1910,  when  he  was  suc¬ 
ceeded  by  James  M.  Hobbs.  It  was  about  that  time 
that  Mr.  Flannery  gave  up  the  brokerage  business  to 
devote  his  entire  time  to  the  Boye  Needle  Company 
in  Chicago,  of  which  he  became  Vice-President  and 
General  Manager.  In  1927  he  retired  from  all  business 
and  removed  to  Connecticut. 


INTEREST 


REID,  MURDOCK  &  COMPANY,  handling  the  Monarch 
line  of  canned  foods,  for  several  years  located  at  101 
Mission  Street,  San  Francisco,  has  leased  a  large 
building  being  erected  at  Spear  and  Bryant  Streets  and 
will  occupy  this  about  the  first  of  the  year.  D.  J. 
Pulis  is  general  manager. 

• 

THE  NEW  PLANT  of  Harold  H.  Clapp,  Inc.,  Rochester, 
New  York,  packers  of  baby  foods,  was  formally  opened 
last  week  when  officers  of  the  company  and  men  en¬ 
gaged  in  the  building  of  the  new  plant,  celebrated  the 
occasion  with  a  dinner. 

• 

A.  M.  BEEBE  of  the  A.  M.  Beebe  Company,  canned 
food  brokers  of  112  Market  Street,  San  Francisco,  Cali¬ 
fornia,  sailed  for  New  York  with  Mrs.  Beebe  on  the 
liner  Santa  Elena  immediately  following  Thanksgiving. 

• 

FORMATION  of  a  division  of  engineering  and  research 
by  Crane  Company,  Chicago,  with  L.  W.  Wallace,  head 
of  engineering  research  for  the  Association  of  Ameri¬ 
can  Railroads,  as  director,  effective  December  1st,  has 
been  announced  by  Charles  B.  Nolte,  President  of 
Crane  Company.  The  new  Crane  division  will  com¬ 
prise  the  existing  division  of  research  and  develop¬ 
ment  and  the  product  engineering  department  of  the 
company. 

• 

F.  M.  BALL,  head  of  the  canning  firm  of  F.  M.  Ball  & 
Company,  San  Francisco,  California,  is  making  his 
annual  trip  to  Tahiti,  accompanied  by  Mrs.  Ball.  They 
will  remain  away  about  four  months. 

• 

A  100-PAGE  BOOK  ENTITLED  “Chemical  and  Biological 
Laboratory  Instruments”  and  designated  as  Catalog 
No.  38  CT  is  announced  by  the  American  Instrument 
Company,  8010  Georgia  Avenue,  Silver  Spring,  Mary¬ 
land.  It  presents  information  on  the  latest  develop¬ 
ments  in  the  company’s  scientific  instruments  and  is 
available  without  charge  upon  application  on  business 
stationery. 

• 

THE  CANNED  FOOD  BROKERAGE  firm  of  Soule,  Perkins 
&  Company,  24  California  Street,  San  Francisco,  Cali¬ 
fornia,  is  now  being  conducted  by  Beach  C.  Soule,  T.  A. 
Perkins  having  withdrawn. 

• 

JOHN  WATERHOUSE,  President  of  the  Pineapple  Pro¬ 
ducers  Cooperative  Association,  Honolulu,  T.  H.,  is 
enjoying  a  vacation  on  the  mainland. 

• 

FRANK  PIUMA  AND  ANTONIO  ZARO  have  purchased  the 
canning  equipment  of  N.  Russo  and  Antonio  Rinaldi  at 
12514  S.  Main  Street,  Los  Angeles,  California. 

• 

CHRISTMAS  DINNER  and  all  the  fixings  are  suggested 
in  a  leaflet  being  distributed  by  the  Home  Economics 
Division  of  the  National  Canners  Association.  Of 
course,  the  full  array  of  canned  foods  are  included. 
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Kyler  Labeling  Machine 

Quickly  adjusted  for  wide  range  of  can  sizes 


RADICALLY  NEW 

MOST  CONVENIENCES 
m  FEWEST  PARTS 


“/t  has  everything  with  half  the  parts" 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTRIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  ^rlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
Calif.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — ^The  Brown  Boggs  Foimdry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


★  With  Kook- More  Koils,* 
Langsenkamp  made  possible 
the  beginning  of  modern  can¬ 
ning  plant  production  methods, 
by  establishing  unprecedented 
means  for  obtaining  increased 
volume  with  increased  quality, 
and  at  greatly  decreased  pro¬ 
duction  cost. 


MEETING  NEEDS  FIRST 

•k  No  one  meets  needs  first  who  does  not  first  learn  what  the  needs 
are.  The  first  step  toward  rendering  a  service  is  to  get  the  problem  to 
be  solved  out  into  the  open— study  it,  analyze  its  factors,  learn  about 
the  besetting  difficulties.  .  .  .  That  is  the  Langsenkamp  way.  ... 
And,  because  the  Langsenkamp  organization  has  specialized  for  many 
years  in  diligently  studying  the  problems  pecuUar  to  the  manufacturing 
of  tomato  products,  it  has  developed  the  most  efficient  line  of  equip¬ 
ment  available  today.  Langsenkamp  Equipment  gives  higher  quality 
along  with  greatly  increased  volume  of  production,  which  means  pro¬ 
ducts  that  command  the  highest  market  price  are  produced  at  the 
lowest  unit  cost. 

F.  H.  LANGSENKAMP  CO. 

^‘Efficiency  in  the  Canning  Plant** 

INDIANAPOLIS,  INDIANA 

Eastern  Shore  Representative:  A.  K.  ROBINS  &  CO.,  INC.,  Baltimore.  Western 
Representative:  JAMES  Q.  LEAVITT  CO.,  Seattle,  Wash.  Paeifie  Coast 
Representative:  KING  ENGINEERING  &  SALES  CO.,  San  Francisco.  Texas 
Representative:  A.  H.  VAYO,  Harlinsen,  Texas. 
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MOVING  A  SURPLUS 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


ACANNER  writes  in  part: 

“The  smaller  berries  (small  fruits)  are  among  the 
least  items  going  to  make  up  the  total  of  canned 
fruits.  The  State  in  which  we  are  located  usually  cans  the 
most  and  consumes  the  least.  Generally  the  demand  exceeds 
the  supply,  but  this  year  we  are  faced  with  extra  good  yields 
and  the  chances  are  the  supply  will  exceed  the  season’s 
demands  by  several  thousand  cases.  The  canners  having  to 
clean  out  warehouses  have  probably  pretty  well  cleaned 
up  their  stocks  the  remainder  of  the  pack  is  closely  held  by 
ourselves  and  those  willing  to  do  something  toward  con¬ 
structively  moving  the  surplus  without  sacrifice.  What  do 
you  suggest?” 

In  the  restaurant  where  I  eat  lunch  several  times  a 
month,  I  find  black  raspberry  pie  on  the  menu  as  often 
as  any  other  sort  of  pie.  The  black  raspberry  pie  is 
eaten  in  goodly  amounts,  and  patrons  of  the  lunch 
counter  are  apparently  satisfied  that  the  proprietor  is 
varying  his  pastry  menu  in  an  effort  to  hold  customers. 
In  other  places  apple,  mince,  pumpkin,  and  cherry  pie 
in  season,  monopolize  the  pastry  counter  to  the  ex¬ 
clusion  of  berry  pie  of  any  sort.  In  the  first  case  it 
seems  to  me  the  salesman  from  a  supply  house  has 
done  a  good  job  of  selling;  he  has  convinced  the  owner 
of  the  restaurant,  that,  although  black  raspberries  are 
higher  in  price  than  canned  apples  and  pumpkin,  it 
pays  to  serve  them  in  pie  in  order  to  provide  a  change 
in  the  menu  that  is  usually  welcomed. 

If  I  were  faced  with  the  problem  of  moving  several 
thousand  cases  of  canned  black  raspberries,  profitably, 
after  the  apparent  demand  seemed  to  have  been  satis¬ 
fied,  I  would  first  of  all  select  a  good  broker  in  a  large 
market  and  go  into  conference  with  him.  I  mention  a 
large  market  because  in  such  a  market  you  will  find 
headquarters-buying  for  chain  restaurants  and  bake 
shops  that  will  provide  outlets  for  the  pack  you  wish 
to  sell.  I  mention  a  good  broker  as  a  general  term,  but 
he  must  be  a  man  well  acquainted  with  the  trade  you 
wish  to  cover,  and  one  able  to  do  ground  work  such 
as  is  not  often  called  for. 

Your  conference  will  probably  disclose  you  need 
some  few  advertising  helps :  a  number  of  tested  recipes 
for  the  use  of  your  pack,  and  a  few  dollars  for  adver¬ 
tising.  I  use  the  term  “few”  advisably,  and  only  in 
relation  to  the  market.  You  may  not  need  to  dig  up 
the  advertising  appropriation,  but  you  will  need  the 
advertising  helps,  the  recipes  books  and  the  construc¬ 
tive,  courageous  efforts  of  a  sales  representative  not 
afraid  to  work  hard  toward  the  establishment  of  a 
profitable  income  from  a  line  not  selling  very  largely 
at  present. 

The  advertising  helps  should  be  attractively  gotten 
up  counter  cards,  to  be  placed  in  restaurants  and  hotels 


featuring  “Black  Raspberry  Pie^^  Artists  will  illustrate 
these  counter  cards  with  sprays  of  the  black  raspberry 
blossom,  and  in  other  cases  bowls  of  the  fruit  may  be 
shown.  On  each  card  run  the  slogan:  “Vary  your 
menu,  eat  Black  Raspberry  Pie.”  Now  your  repre¬ 
sentative  will  need  to  know  your  background,  your 
location  in  respect  to  the  supply  of  fruit  for  canning, 
the  care  with  which  you  handle  the  pack,  and  your 
general  reputation  for  a  quality  pack. 

When  he  has  these  facts  in  general,  and  any  par¬ 
ticular  other  information  he  wishes  to  have,  or  you 
think  best  to  give  him,  provide  him  with  a  supply  of 
dummy  cans,  labeled  as  you  label  your  household  pack. 
With  these  sales  helps  call  with  him  on  the  trade  and 
outline  what  you  wish  to  do,  that  is,  create  with  the 
help  of  restaurant  owners,  more  satisfied  customers  at 
the  pastry  counter  and  more  sales  of  your  product. 

In  every  case,  provided  you  are  able  to  swing  the 
advertising  campaign,  outline  the  advertising  schedule 
you  will  run  in  support  of  your  plan  to  popularize 
Black  Raspberry  Pie.  This  need  not  be  ambitious  but 
it  should  be  consistent  and  long  enough  to  make  an 
impression.  Single  column,  not  over  six  to  eight 
inches,  three  times  weekly,  Monday,  Wednesday  and 
Thursday,  in  the  morning  paper  if  you  can  afford  it, 
will  carry  you  along  very  nicely.  You  may  feel  the 
schedule  is  inadequate  but  its  principal  effect  will  be 
on  pie  bakers  at  first  and  consumers  secondly. 

The  primary  objection  you  have  no  doubt  en¬ 
countered,  to  the  larger  baking  of  pies  from  black 
raspberries,  is  that  the  impression  is  abroad  that 
elderly  people  do  not  like  to  eat  the  pies  because  the 
seeds  get  under  their  plates  and  cause  acute  discomfort. 
This  may  hold  good  when  selling  fruits  to  institutions, 
but  the  rank  and  file  of  eaters-out  have  good  teeth, 
sound  digestions  and  are  looking  for  something  differ¬ 
ent  than  the  usual  selection  of  apple  pie,  ice  cream  or 
doughnuts.  Dentists  are  becoming  more  proficient 
daily,  and  plates,  upper  and  lower,  fit  more  tightly 
now  than  they  did  a  few  years  ago.  Don’t  let  this 
bugaboo  of  seeds  in  the  fruit  prevent  you  from  selling 
your  product. 

The  plan  then  is  for  you  to  select  a  large  market, 
in  which  you  will  secure  a  broker  willing  to  spend  more 
time  and  energy  than  usual  in  putting  over  a  product 
needing  more  sales  volume  and  needing  it  this  year. 
This  you  propose  to  secure  by  means  of  helping  the 
restaurant  owner  to  serve  and  sell  more  black  rasp¬ 
berry  pies.  He  should  do  this  because  by  varying  his 
menus  with- tasty  pastries  he  attracts  new  customers 
or  holds  old  ones  longer.  Your  recipes  are  important. 
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They  must  be  couched  in  terms  the  pie  baker  under¬ 
stands  and  they  must  also  be  adapted  to  his  use  com¬ 
mercially.  Don’t  stop  at  recipes  for  black  raspberry 
pie,  but  go  into  cobblers,  shortcakes  and  ice  creams. 
This,  of  course,  if  the  restaurant  you  are  contacting 
makes  their  own  ice  cream. 

A  leading  restaurant  chain  always  features  pumpkin 
pie  in  the  fall  of  the  year.  Their  windows  are  filled 
with  field  pumpkins  each  season,  and  these  are  sur¬ 
rounded  with  luscious  pies  just  tempting  you  to  enter 
and  enjoy  a  wedge  of  goodness  such  as  your  mother 
used  to  make.  The  implication,  of  course,  is  that  the 
pies  are  made  from  field  pumpkin,  and  they  are  but 
via  the  number  ten  can  route.  Attractive  advertising 
cards  bring  out  the  features  of  the  special  sale,  and 
emphasize  the  fact  that  the  entire  week  is  “Pumpkin 
Pie  Week.”  You  can  do  as  much  for  your  product. 
You  may  not  be  able  to  show  the  product  as  it  looks 
before  canning  but  the  average  restaurant  patron 
knows  pies  come  from  cans,  they  are  more  or  less 
familiar  with  the  small  can  of  fruit,  they  know  how 
expensive  these  number  two  cans  of  fruits  are.  Fill  the 
windows  of  your  chain  of  restaurants  with  number  two 
cans  of  black  raspberries,  put  in  a  few  number  ten 
cans,  and  with  your  cards,  you  will  get  folks  raspberry- 
pie  minded.  A  concentrated  drive  of  this  sort  during 
the  early  winter  and  again  next  spring  will  keep  your 
product  before  the  patrons  of  the  chain ;  sales  of  black 
raspberry  pie  will  increase,  and  your  stocks  of  canned 
berries  will  move  into  consumption. 

I  suggest  one  market  first,  and  only  one,  as  I  take  it 
the  inquirer  is  well  enough  financed  so  that  the  surplus 
on  hand  at  present  does  not  have  to  be  moved  this  sea¬ 
son.  If  this  is  the  case,  stick  to  a  single  market  by  all 
means.  If  needs  must  be,  and  you  are  driven  to  sell 
your  holdings,  shoot  the  works !  Get  the  sort  of  broker 
I  have  described  sketchily  to  you,  in  the  three  largest 
markets  of  the  country,  New  York,  Chicago  and  Phila¬ 
delphia.  Put  each  of  the  three  busy  working  along  the 
same  lines ;  let  each  line  up  at  least  one  chain  of  restau¬ 
rants  and  you’ll  have  a  dandy  start  toward  the  con¬ 
structive  movement  of  your  pack.  After  you  set  the 
stage  and  you  find  your  plan  works,  popularize  it 
among  your  entire  sales  staff.  Do  the  initial  work  this 
winter  with  one  or  three  brokers  as  suggested,  and 
next  fall  you’ll  have  a  splendid  background  from  which 
to  work  with  all  your  sales  staff. 

If  any  broker  reading  this  article  gets  the  idea, 
wants  to  follow  aggressive  leadership  such  as  is  called 
for  in  this  case,  and  wants  to  get  in  touch  with  the 
inquiring  canners,  we  will  be  glad  to  have  him  write 
this  column,  telling  us  he  wants  to  make  black  rasp¬ 
berry  pie  a  leading  seller  on  the  pastry  counters  of 
chain  restaurants  in  his  territory.  A  sales  representa¬ 
tive  such  as  this  will  settle  the  problem  because  it’s  a 
straight  selling  job  to  be  helped  with  constructive 
advertising.  Apparently  the  writer  of  the  inquiry  is 
ready  to  spend  money  in  developing  sales  instead  of 
loosing  it  selling  goods  at  less  than  market  prices.  If 
more  canners  would  think  and  act  along  such  lines, 
sales  and  profits  in  the  canning  business  would  increase. 
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PROGRAM  NEW  YORK  STATE  CANNERS 
CONVENTION 

Hotel  Stattler,  Buffalo,  December  9th  -  10th,  1937 
DECEMBER  9th,  12:30  P.  M.— Luncheon. 

Introductory  remarks.  President  Bewley. 

Address :  Strickland  Gillilan,  of  Washington,  D.  C. 
Address:  Ralph  O.  Dulany,  President  National  Can- 
ners  Association. 

“Progress  in  Descripeive  Labeling” — C.  C.  Scutt. 

“The  Pea  Tenderometer” — Vf.  M.  Martin,  American 
Can  Co. 

4:00  P.  M. — Demonstration  of  Whole  Grain  Corn. 
DECEMBER  10th,  10:00  A.  M. — Business  meeting. 
12:30  P.  M. — Luncheon. 

“The  Future  Aspects  of  the  Canning  Industry” — C.  C. 

Conway,  Continental  Can  Co. 

Address :  Lithgow  Osborne,  New  York  State  Conser¬ 
vation  Commissioner. 

Address:  Mark  A.  Daly,  Asso.  Industries  of  New 
York. 

Address:  C.  F.  Sturdy,  American  Can  Co. 

Report  of  Resolutions  Committee. 

7:00  P.  M. — Dinner  Dance  in  Hotel  Statler  Ballroom. 

We  believe  that  a  well-balanced  program  has  been 
prepared  that  will  appeal  to  varying  tastes.  Mr. 
Gillilan  is  a  member  of  the  Washington  Press  Gallery, 
and  is  a  humorist  of  national  reputation.  Mr.  Dulany 
and  Mr.  Scutt  need  no  introduction  to  our  canners.  Dr. 
Martin  will  demonstrate  the  Pea  Tenderometer,  the 
patents  for  which  have  recently  been  assigned  to  the 
N.  C.  A. 

The  demonstration  of  Whole  Grain  Corn  is  under 
the  direction  of  Ralph  Cover,  of  the  United  Company, 
and  will  be  held  in  that  company’s  rooms.  It  is  hoped 
that  all  of  our  whole  grain  canners  will  submit  samples 
that  can  be  compared  with  samples  from  other  sections 
of  the  country,  and  thereby  learn  how  their  pack,  if 
possible,  may  be  improved. 

Thursday  evening  is  left  free  for  canners  to  follow 
their  own  inclinations. 

On  Friday  morning  oui'  business  meeting  will  be 
held  at  which  your  officers  will  make  their  reports  and 
any  necessary  business  will  be  transacted.  It  is  hoped 
that  members  will  assemble  promptly  at  10:00  o’clock 
and  that  every  member  firm  of  the  Association  will  be 
represented. 

In  the  afternoon  we  are  fortunate  to  have  as  our 
speakers  Mr.  C.  C.  Conway,  Chairman  of  the  Board 
of  the  Board  of  the  Continental  Can  Company,  the 
Hon.  Lithgow  Osborne,  State  Conservation  Commis¬ 
sioner,  Mark  A.  Daly,  Secretary  of  Associated  Indus¬ 
tries,  and  C.  F.  Sturdy,  of  the  American  Can  Company ; 
the  last  named  will  explain  the  efforts  of  his  company 
to  spread  the  story  of  and  popularize  canned  foods. 

On  the  evening  of  the  second  day  the  usual  dinner 
dance  will  be  held,  and  this  will  be  probably  the  most 
elaborate  affair  our  supply  friends  have  ever  tendered 
to  our  canners. 

Doubtless  by  this  time  you  have  received  rate  cards 
from  the  Hotel  Statler  and  we  recommend  that  you 
make  your  reservations  promptly.  I  am  advised  that 


by  November  24th  150  reservations  had  already  been 
made. 

We  urge  our  members  to  turn  out  at  this  meeting  in 
generous  numbers  to  demonstrate  their  interest  in  the 
Association  and  their  loyalty  to  its  officers.  President 
Bewley  during  the  past  year  has  been  unstinted  in  his 
efforts  to  promote  the  interests  of  our  members  and 
certainly  he  is  entitled  to  have  a  large  attendance  to 
show  our  members’  appreciation. 

John  P.  Street,  Secretary. 

THE  LIMA  BEAN  AND  CORN  SITUATION 

AYS  a  well  known  lima  bean  canner: 

“It  is  true  that  1937  acreage  increased  28  per 
cent  over  1936.  Production  increased  only  7% 
per  cent  including  cold-pack  limas.  Future  bookings 
were  undoubtedly  in  keeping  with  the  acreage,  but  de¬ 
liveries  were  in  proportion  to  the  pack.  One  canner 
delivered  only  7  per  cent  on  some  grades  of  his  futures. 

It  is  obvious  that  the  unsold  stocks  will  equalize  only 
the  shortage  on  deliveries  of  futures.  However,  the 
requirements  of  spot  demand  for  eight  (8)  months 
before  a  new  pack  begins,  must  also  be  taken  into 
account. 

The  seven  per  cent  (7%)  excess  pack  of  limas  over 
1936,  is  credited  to  fifteen  (15)  states,  none  of  which 
packs  sufficient  volume  to  warrant  printing  in  the 
record  the  respective  packs  of  individual  States.  This 
means  that  this  small  excess  is  scattered  over  many 
localities  and  is  not  a  factor  in  supplying  the  larger 
consuming  centers.” 

And  the  same  canner  on  corn: 

“Corn  moving  heavily  into  consumption. 

National  Canners  Statistical  Division  Report  of 
November  13th,  1937,  shows  October  shipments 
slightly  greater  than  in  October  1936.  Total  shipments 
from  August  1st,  1937,  to  November  1st — 9,047,964 
cases  in  comparison  to  1936  for  same  months  7,514,749 
cases,  an  increase  of  1,533,215  cases.  Given  half  a 
chance,  the  corn  situation  should  clear  itself  in  reason¬ 
able  time. 

No  one  has  yet  discovered  a  good  substitute  for  the 
old  ‘Law  of  Supply  and  Demand’.  With  the  recognized 
small  supply  of  most  staple  canned  vegetables,  there 
might  be  a  shrinkage  in  demand,  and  yet  leave  the 
supply  not  excessive.” 

• 

FRANK  VAN  CAMP,  74,  President  and  General  Man¬ 
ager  of  the  Van  Camp  Sea  Foods  Company,  Terminal 
Island,  California,  passed  away  at  his  hotel  apartment 
in  Los  Angeles,  November  23rd,  after  an  illness  of 
several  months.  Surviving  him  are  a  son,  Gilbert  C. 
Van  Camp;  a  daughter,  Mrs.  Marguerite  Mayer,  and 
a  sister,  Mrs.  John  Bowlus.  Mr.  Van  Camp  at  one 
time  headed  the  canning  firm  specializing  in  the  pack¬ 
ing  of  pork  and  beans,  established  by  his  grandfather, 
but  resigned  this  office  23  years  ago  and  went  to  Cali¬ 
fornia  to  engage  in  the  packing  of  tuna  fish.  The  plant 
he  established  became  one  of  the  largest  of  its  kind  in 
the  world.  He  was  long  a  prominent  member  of  the 
National  Canners  Association,  and  always  an  advocate 
of  association  effort. 
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business  methods  to  feature  vegetable  I 
GROWERS  CONVENTION  I 

VEGETABLE  and  potato  growers  will  have  ample 
opportunity  to  get  the  latest  information  on 
marketing  and  business  procedures  at  the  29th 
Annual  Convention  of  the  Vegetable  Growers  Associa¬ 
tion  of  America,  Inc.,  which  will  be  held  at  the  Hotel 
New  Yorker,  December  13-16,  inclusive.  The  surplus 
crops  of  vegetables  including  potatoes,  the  multi¬ 
tudinous  governmental  attempts  to  improve  the  status 
of  the  farmer,  and  the  general  economic  condition, 
makes  it  imperative  that  a  large  amount  of  time  be 
devoted  to  a  study  of  economic  conditions  and 
procedures. 

The  foremost  authorities  in  the  country  will  be 
present  to  contribute  their  bit.  The  general  business 
outlook  will  be  discussed  by  Dr.  G.  F.  Warren  of 
Cornell  University.  Dr.  Warren  is  the  leading  agri¬ 
cultural  economist  of  the  nation.  He  will  deliver  his 
address  at  the  banquet  Wednesday  evening,  December 
15th. 

All  other  phases  of  marketing  will  be  amply  por¬ 
trayed.  The  advertising  features  will  be  discussed 
by  Andrew  J.  Beck  of  Washburn,  Maine.  Mr.  Beck  is 
in  close  touch  with  the  potato  advertising  program 
recently  started  by  the  growers  and  the  officials  in 
the  State  of  Maine. 

The  government  activities  under  the  AAA  will  be 
ably  discussed  by  F.  R.  Wilcox  in  charge  of  Marketing 
Agreements  for  Vegetables,  and  by  Mr.  A.  E.  Mercker 
in  charge  of  Potato  Marketing  programs.  Roy  A. 
Porter,  president  of  the  Empire  Potato  Club,  will  dis¬ 
cuss  the  value  of  organization  for  potato  and  vege¬ 
table  growers.  Mr.  Porter  is  a  prominent  potato  and 
vegetable  grower  and  has  been  closely  associated  with 
the  potato  marketing  programs  inaugurated  to  dispose 
of  the  large  1937  potato  crop.  The  efforts  among  apple 
growers  and  distributors  will  be  discussed  by  Henry  S. 
Atrega,  manager  of  the  New  York  and  New  England 
Apple  Institute,  Inc.  The  revised  Agricultural  Con¬ 
servation  Program  will  be  ably  discussed  by  Chas.  D. 
Lewis,  assistant  director  of  the  N.  E.  Division  of  the 
Soil  Conservation  Service. 

Elaborate  arrangements  are  being  made  to  entertain 
the  growers  and  their  friends  during  the  convention. 
A  highlight  of  the  convention  will  be  the  Major  Bowes’ 
broadcast  from  9 :00  to  10 :00  P.  M.,  Thursday,  Decem¬ 
ber  16th.  At  this  time  delegates  are  to  be  the  guests 
of  the  Chrysler  Corporation.  A  complete  program  will 
be  published  in  the  Market  Growers’  Journal  and 
Souvenier  Programs  may  be  secured  by  writing  H.  D. 
Brown,  Secretary  of  the  association,  123  W.  New 
England  Ave.,  Worthington,  Ohio. 

Growers  from  all  parts  of  the  United  States  are  in¬ 
vited  and  urged  to  attend  this  convention.  The  Vege¬ 
table  Growers  Association  of  America,  Inc.,  has  had  a 
very  rapid  growth  during  the  past  five  years  with  a 
present  membership  of  nearly  a  hundred  thousand. 
It  is  now  in  a  position  to  attempt  cooperative  efforts. 
During  1937  three  new  state  associations,  Illinois, 
Michigan,  and  Pennsylvania,  have  affiliated.  It  is 
hoped  that  several  more  will  affiliate  before  the 
convention. 


I  You  get  LONGER  WEAR  with  LESS  REPAIR 
in  LA  PORTE  Flexible  Steel  Conveyor  Belting 


Cut  Your  Operating 


Will  LA  PORTE  SANtTARy  FLEXIBLE 
STEEL  CONVEVORS 


This  revolutionary  improvement  in  conveyor  belting  is  setting  NEW 
STANDARDS  oi  dependable  and  Economical  Trouble-Free  Service  on  sorting, 
peeling,  grading  and  picking  tables,  in  drying,  and  spraying 
conveyors. 

Provides  a  flat  suriace  ior  conveying  cans,  bottles,  and  boxes, 
empty  or  filled.  Will  not  creep,  weave,  or  jump  on  friction 
drums,  nor  wear  edges  and  pulley  stand.  Uniformly  strong 
at  all  points.  Resists  wear — will  not  shrink  nor  stretch. 

Heat,  acid,  and  corrosion  resistant.  It  will  cut  your  operating 
costs,  speed  up  production  and  eliminate  costly  break-downs. 

See  your  Mill  Supply  House  —  if  they  can’t  supply  you.  HKSlSSjilSm 
write  us  direct  TODAY  for  full  details  and  prices. 

LA  PORTE  MAT  &  MFC.  CO.  MmM 

307  Brighton  Street  LA  PORTE,  INDIANA 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


SEEK  LAW  CHANCES 

OOD  and  grocery  products  manufacturers,  gather¬ 
ing  in  New  York  this  week  for  the  29th  annual 
convention  of  the  Associated  Grocery  Manufac¬ 
turers  of  America,  adopted  resolutions  calling  for  re¬ 
peal  of  a  number  of  tax  laws,  and  constructive  studies 
preliminary  to  any  revision  of  the  Federal  anti-trust 
statutes. 

Summing  up  its  deliberations  on  tax  problems,  the 
association  adopted  the  following  resolution :  “Where¬ 
as,  the  current  business  recession  indicated  the  prime 
necessity,  in  the  public  interest,  of  legislation  which 
will  foster  the  productive  use  of  private  capital  in 
business  enterprises  and  the  consequent  maximum  em¬ 
ployment  of  labor ;  and,  whereas  experience  has  proven 
that  the  undistributed  profits,  capital  stock,  and  excess 
profits  taxes  on  corporations,  and  the  capital  gains  tax, 
have  been  and  are  now  effective  to  prevent  the  indi¬ 
cated  retention  of  private  capital  in  productive  business 
enterprises  and  also  beneficial  investment  of  additional 
capital  therein ;  therefore,  be  it  resolved  by  the  Associ¬ 
ated  Grocery  Manufacturers  of  America  that  it  urges 
the  immediate  repeal  of  these  taxes ;  and  also  a  modifi¬ 
cation  of  the  structure  of  the  federal  tax  law  directed 
to  secure  equal  revenue  by  more  equitable  levies.” 

On  the  question  of  anti-trust  law  amendments,  the 
association  outlined  its  stand  as  follows:  “Whereas, 
the  federal  anti-trust  laws  define  the  basic  relationship 
between  the  federal  government  and  business  entering 
interstate  and  foreign  commerce;  and  whereas  action 
for  a  comprehensive  revision  of  these  laws  presents  the 
fundamental  economic,  social  and  governmental  con¬ 
siderations  underlying  our  national  existence ;  and 
whereas  in  his  address  on  November  29,  1937,  before 
this  association  the  Hon.  Homer  S.  Cummings,  Attor¬ 
ney  General  of  the  United  States,  recommended  this 
revision  undertaken  upon  the  basis  of  a  due  advance 
investigation  of  it;  therefore  be  it  resolved  that  this 
highly  important  problem  of  anti-trust  law  revision 
should  be  approached  only  upon  the  basis  of  a  com¬ 
prehensive,  competent  and  impartial  investigation  of 
it ;  an  investigation  directed  to  secure  the  best  thought 
of  the  country  upon  the  solution  of  this  problem;  and 
thus  to  secure  its  sound  solution.  The  association  .  .  . 
takes  this  occasion  to  affirm  its  unqualified  opposition 
to  all  harmful  monopolistic  practices,  undue  restraints 
of  trade  and  unfair  methods  of  competition;  and  its 
unqualified  approval  of  effective  and  sound  laws  pro¬ 
hibiting  them.” 

The  association  also  indorsed  in  principle  the  plea 
of  the  railroads  for  higher  rates,  asked  amendment  of 
the  national  labor  relations  act  to  eliminate  existing 


inequities,  revision  of  the  federal  food  and  drugs  act, 
and  condemned  compulsory  state  trade  mark  registra¬ 
tion  legislation,  which  has  received  considerable  im¬ 
petus  during  the  past  year. 

TRADE  RELATIONSHIPS — Spokesmen  for  the  re¬ 
tail  grocer,  the  wholesale  grocer,  the  local  and  the  na¬ 
tional  wholesaler  and  the  super  market  operator,  for 
the  first  time,  at  this  convention,  told  the  members  of 
the  Associated  Grocery  Manufacturers  of  America  of 
their  views  on  the  problems  facing  the  food  industry 
in  1938. 

Paul  S.  Willis,  AGMA  president,  declared  that  the 
presence  of  these  different  factors  in  the  food  industry 
at  the  convention  sessions,  and  their  participation  in 
the  discussions,  marked  a  “new  harmony  era”  in  the 
industry. 

“We  have  in  years  past  heard  from  our  customers 
in  formal  speeches  at  the  general  meetings,”  said  Mr. 
Willis,  “but  this  is  the  first  time  in  the  history  of  the 
industry  that  all  interested  groups  joined  in  a  ‘love 
feast’  and  swapped  experiences  and  plans  involving 
matters  of  importance  to  all  in  the  trade.” 

The  speakers  at  the  sessions  were :  Charles  E.  Smith, 
a  retail  grocer  of  Dayton,  Ohio,  and  president  of  the 
National  Association  of  Retail  Grocers;  R.  M.  Fisher, 
manager  of  the  Creasey  Company,  Columbus,  Ohio,  a 
local  voluntary  wholesale  grocer;  William  H.  Tyler, 
president  of  Tyler-Simpson  Company,  Fort  Worth, 
Texas,  president  of  the  National-American  Wholesale 
Grocers  Association;  Ned  N.  Fleming,  president  of 
Fleming-Wilson  Mercantile  Company,  Topeka,  Kansas, 
a  national  voluntary  wholesaler;  and  W.  H.  Albers, 
president  of  the  Albers  Super  Markets,  Inc.,  Cincin¬ 
nati,  Ohio. 

Mr.  Smith  urged  that  the  food  manufacturer  allow 
every  link  in  his  type  of  distribution  to  make  a  legiti¬ 
mate  profit.  He  stressed  the  need  for  education  in  the 
industry,  since  there  is  a  lack  of  knowledge  of  the 
problems  of  the  different  branches  of  the  industry. 

“All  of  us  working  together  could  educate  the  public 
to  the  fact  that  it  pays  to  buy  quality  foods,”  Mr.  Smith 
said.  “It  does  not  pay  to  get  one  item  at  cost  and  pay 
a  premium  for  another.” 

Mr.  Tyler  declared  that  wholesale  grocers  should 
earn  a  fair  return  for  their  efforts. 

“We  should  realize,”  he  said,  “that  we  must  help 
manufacturers  popularize  and  distribute  their  brands, 
and  that  we  must  do  a  larger  share  of  the  selling,  but 
manufacturers  should  realize  that  jobbers  will  not 
become  as  enthusiastic  as  they  should  where  they  are 
not  properly  and  fairly  rewarded  for  the  service 
rendered.” 
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SUGGESTED  REFORMS — Market  studies  to  de¬ 
termine  what  brands  of  different  products  are  needed 
in  certain  markets,  were  urged  by  Mr.  Fisher.  He 
also  declared  that  consumer  deals  are  too  numerous, 
often  antagonizing  the  consumer  by  their  frequency. 
He  urged  manufacturers  to  refuse  to  permit  their  mer¬ 
chandise  to  be  sold  as  loss  leaders,  pointing  out  that  in 
Ohio,  this  can  be  accomplished  by  adherence  to  the  Fair 
Trade  Act. 

Mr.  Fleming  reported  optimism  among  the  distribu¬ 
tion  units  of  the  industry.  He  declared  that  the 
prospects  for  the  national  voluntary  type  of  distribu¬ 
tion  are  the  best  they  have  been  in  his  experience. 

Mr.  Albers  declared  that  super  markets  offer  a 
golden  opportunity  to  the  members  of  AGMA.  He 
said  they  are  as  much  a  part  of  the  evolution  of 
economic  distribution  as  the  chains  were  many  years 
ago.  Mr.  Albers  cited  five  ways  in  which  the  super 
markets  can  be  of  value  to  the  members  of  AGMA : 

1.  Give  preference  to  and  support  advertised  foods. 

2.  Sell  advertised  foods  at  the  right  prices  to  the 
consumer. 

3.  Give  preferred  and  featured  advertising. 

4.  Have  prominent  mass  displays  and  complete 
stocks. 

5.  Develop  consumer  acceptance. 

AWAIT  BROKERAGE  OUTCOME 

A  LTHOUGH  many  in  the  trade  have  centered  their 
/A  attention  on  the  Federal  Trade  Commission 
/  \  proceedings  against  the  Great  Atlantic  &  Pacific 

Tea  Co.  for  alleged  violation  of  the  brokerage  clause 
in  the  Robinson-Patman  Act,  increasing  interest  is 
centering  on  the  Commission’s  proceedings  against  the 
Daniel  Brokerage  Co.  and  the  Webb-Crawford  Co., 
Georgia  wholesale  grocers.  In  this  case,  the  Commis¬ 
sion  has  charged  an  interlocking  ownership  and  opera¬ 
tion  which  it  holds  to  be  violative  of  the  provisions  of 
the  Robinson-Patman  Act. 

The  situation  with  respect  to  these  proceedings  and 
the  possible  aftermaths  in  the  event  that  the  Commis¬ 
sion’s  stand  is  not  sustained  is  aptly  summed  up  by 
the  National  Association  of  Retail  Grocers.  Comment¬ 
ing  on  this  case,  the  retailers’  organization  says : 

“The  Daniel  Brokerage  Company  admits  that  it  owns 
93  per  cent  of  the  stock  of  its  correspondent,  the  Webb- 
Crawford  Co.,  for  whom  it  does  buying,  but  denies  that 
it  has  paid  over  to  the  Webb-Crawford  Co.  any  broker¬ 
age  it  has  collected.  In  its  separate  answer,  the  Webb- 
Crawford  Co.  denies  that  the  Daniel  Brokerage  Co.  is 
its  agent. 

“If  the  defense  in  this  case  is  sustained,  it  will  open 
up  a  considerable  loophole  in  the  Robinson-Patman 
Law,  for  it  will  be  possible  for  any  group  of  men  to 
incorporate  two  companies,  a  brokerage  company  and 
a  merchandising  company,  collect  their  earnings  in  the 
form  of  brokerage  and  operate  the  merchandising  busi¬ 
ness  without  profit  in  unfair  competition  with  dis¬ 
tributors  not  allied  in  ownership  with  a  brokerage 
firm.” 

The  picture  painted  above  is  far  from  a  pleasant  one, 
and  has  important  potentialities  affecting  virtually  all 
branches  of  food  and  grocery  manufacture  and 
distribution. 


GEORGE  GADDIS  DEAD 


EORGE  E.  GADDIS,  Special  Representative  of 
Sales  of  the  American  Can  Company,  died 
November  25  in  Overlook  Hospital,  Summit, 
New  Jersey,  after  an  illness  of  several  months. 

Mr.  Gaddis  was  born  in  Carlock,  Illinois,  in  1867, 
the  son  of  a  pioneer  farmer  in  that  region  who  settled 
the  town  of  Carlock.  He  attended  the  local  public 
schools  there  and  for  two  years  attended  Eureka  Col¬ 
lege,  at  Eureka,  Illinois. 

He  began  his  career  in  Chicago  with  the  firm  of  Rand 
McNally  &  Co.  in  the  position  of  bookkeeper.  After 
seven  years  with  this  firm,  he  went  to  the  American 
Steel  Hoop  Company  in  1900,  in  the  capacity  of 
Assistant  Credit  Manager;  in  1901  he  became  Credit 
Manager  of  the  American  Can  Company  which  was 
at  the  time  of  its  formation.  Mr.  Gaddis  held  this 
position  until  a  few  years  ago,  when  he  became  a 
Special  Representative  of  Sales,  with  headquarters  in 
New  York. 

During  his  long  association  with  the  American  Can 
Company,  Mr.  Gaddis  made  many  deep  friendships 
among  his  associates,  as  well  as  among  the  canners 
and  members  of  the  allied  industries.  He  was  uni¬ 
versally  liked  for  his  genial  personality  and  fine  sense 
of  humor,  and  his  ability  to  judge  character  was  well 
known. 

Mr.  Gaddis  was  a  member  of  the  Echo  Lake  Country 
Club  and  Canoe  Brook  Country  Club  in  New  Jersey. 
He  had  been  a  resident  of  Summit  since  1907,  when 
he  moved  there  from  New  York  City. 

Surviving  are  his  wife,  Alice  Hazen  Gaddis,  two 
daughters,  Mrs.  Ernest  A.  Cain  of  Maplewood,  N.  J., 
and  Mrs.  John  R.  MacLoed  of  Bridgeton,  N.  J.,  and 
two  grandchildren;  also  two  sisters,  Mrs.  Herbert  T. 
Price  and  Mrs.  S.  W.  Dietrick  of  Bloomington,  Ill.,  and 
a  brother,  Albert  Gaddis,  of  Carlock,  Ill.  Services  were 
held  at  The  Colonial  Home,  132  South  Harrison  Street, 
East  Orange,  N.  J.,  Sunday  afternoon,  November  28, 
at  3  o’clock. 
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Super- Juice  n 
Extractor  “ 

Amazingly  efficient  on 
whole,  cold  tomatoes  — 
scalded  tomatoes  —  and 
tomatoes  which  have 
been  preheated,  broken 
down  and  crushed.  Also 
for  other  vegetables  and 
fruits. 


Peerless  I  * 

Rotary  Washer  m 

Tomatoes  never  in  contact  with  dirty 
water,  and  none  fit  for  canning  are 
injured.  Absolutely  sanitary. 


^  Hand 
Ik  Pack  Filler 

Steps  up  the  quality  of  your  pack 
one  grade,  because  it  does  not 
break  down  tomatoes. 


Juice  Filler  I 

Fills  any  juice  accurately  at  high 
speed  —  no  spill,  leak  or  ^ip.  Made 


B  Super 
Pulper 

Revolutionary  new  principle 
pulps  by  both  pressure  and 
centrifugal  force,  with  amazing 
results. 


No.  2 

Incline  Scolder 

Has  sprays  above 
and  below  con¬ 
veyor,  to  suit  any 
condition  of  to¬ 
matoes.  Simple, 
sturdy,  easy  to 
clean. 


High  Pressure 
Washer— Scolder— Sorter 

Removes  every  particle 
of  dirt  and  bacteria  with¬ 
out  bruising  or  waste. 
Washes,  scalds  perfectly. 

No  transfers. 


FOOD  MACHINERY  CORP.,  (Sprague-SelU  Div.)  HOOPESTON,  ILL. 

Please  send  us  your  General  Catalog.  C-300-T 

NAME . 

FIRM . 


MAIL 

COUPON 

FOR 

BIG  CATALOG 


Many  other  fine  machines 
for  tomato  cannera  are 
shown  in  our  General  Cat¬ 
alog.  Mail  coupon  for  copy. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Weak  Lots  Have  Been  Cleaned  Out — Heavy  Buying  Early  in 
Year — ^The  Market  as  Quoted — Higher  Prices  Inevitable — The 
Lima  Bean  Packs. 

Normal — Every  man  who  has  been  in  the  canned 
foods  business  for  any  length  of  time  knows 
that  December,  particularly,  is  a  dead  month  on 
canned  foods  sales,  from  the  canners.  Always  has 
been,  is  and  always  will  be,  so  long  as  buyers  must 
show  their  bosses  presentable  inventories.  So  there  is 
nothing  unusual  about  the  present  quiet  buying.  But 
it  can  be  confidently  stated  that  all  buyers  feel  that 
after  the  turn  of  the  year  there  will  be — must  be — 
heavy  buying,  and  an  upswing  to  trade.  In  fact  the 
pull  on  distributors’  stocks  has  been  so  heavy  over 
the  past  two  months  and  the  additions  to  them  so  un¬ 
usually  light,  that  it  will  be  surprising  if  buying  after 
the  turn  of  the  year  is  not  heavier  than  ever  before. 
If  the  canners  can  only  stand  their  ground,  when  the 
buyers  come  back  into  the  market,  nothing  can  keep 
them  from  getting  higher  prices  than  now  prevail. 
That  merely  means :  if  the  canners  have  the  “guts”  to 
ask  a  price,  they  will  get  it. 

With  that  condition  confronting  them  would  any 
canner  willingly  sell  at  today’s  prices?  Certainly  not. 

This  week  the  market  feature  is:  rumors  that  “dis¬ 
tressed”  lots  of  canned  foods — but  actually  the  sell-outs 
of  financed  canners  who  cannot  protect  themselves — 
have  been  moving  at  prices  slightly  below  quotations. 
Doubtless  that  is  true ;  but  it  is  further  said  that  such 
sales  have  about  cleaned  up  all  such  lots,  and  that  is 
more  than  likely  true.  If  this  annual  disturbance  to 
the  canned  foods  market  is  now  out  of  the  way,  the 
situation  is  all  the  stronger,  and  everybody  will  re¬ 
joice,  buyer  as  well  as  canner,  for  the  buyers  do  not 
like  these  price-wreckers.  They  take  the  goods,  of 
course,  to  protect  themselves,  but  they  would  much 
rather  not  have  such  ups  and  downs,  and  nobody  loves 
them. 

THE  PRICES — That  they  have  moved  these  goods 
out  below  the  surface  without  disturbing,  greatly,  the 
market  is  another  record.  For  the  record  here  is  a 
price  quotation,  put  out  by  C.  W.  Baker  &  Sons,  Aber¬ 
deen,  Md.,  under  date  of  December  1st.  They  are  an 
old,  conservative  house,  and  dependable,  and  we  regard 
their  quotations  as  a  happy  medium:  that  is  they  are 
not  the  lowest,  nor  the  highest,  and  so  may  be  said  to 
be  the  market,  as  is.  We  have  heard  slightly  lower, 
and  slightly  higher  prices — most  canners  are  firmly 
holding  for  much  higher  prices — but  these  will  give 
you  some  figures,  at  least.  If  you  own  your  goods  you 
will  certainly  not  be  inclined  to  sell  at  these  prices, 
in  most  cases.  Here  you  are : 


“SPECIALS 

700  c/s  No.  2V2  Fall  Pack  Spinach . 90  fcty. 

300  c/s  No.  10  Flat  Green  Stringless  Beans .  3.00  Balto. 

280  c/s  No.  10  Cut  Wax  Stringless  Beans .  4.50  Balto. 

2000  c/s  No.  2  Whole  Grain  Evergreen  Corn . 05  fcty. 

1000  c/s  No.  2  Small  Whole  White  Potatoes . 65  fcty. 


TOMATOES:  (f.  o.  b.  Balto.)  I’s  45c,  2’s  65c,  2y2’s  $1.00,  3’s 
$1.15,  lO’s  $3.25. 

TOMATOES:  (f.  o.  b.  Maryland  and  Delaware  shipping  points) 
I’s  44c,  2’s  62y2C,  2^/2 ’s  95c,  3’s  $1.10,  lO’s  $3.00. 

TOMATO  PULP:  I’s  42y2C-45c,  lO’s  $3.00-$3.25. 

TOMATO  PASTE:  (f.  o.  b.  Balto.)  6  oz.  (100  cans  per  case) 
$4.50  per  case,  6  oz.  (200  cans  per  case)  $9.00  per  case. 

TOMATO  CATSUP:  8  oz.  70c,  14  oz.  95c,  No.  10  $4.75. 

CRUSHED  CORN:  (f.  o.  b.  factory)  2’s  Std.  65c-67V^c,  lO’s 
$3.60,  No.  2  Ex.  Std.  72 1/20,  lO’s  Ex.  Std.  $4.00. 

W.  G.  SHOEPEG  CORN:  (f.  o.  b.  factory)  No.  2  Std.  70c,  No.  2 
Ex.  Std.  75c-80c,  No.  1  Fancy  62%c,  No.  2  Fancy  90c-95c, 
lO’s  $5.75. 

W.  G.  GOLDEN  BANTAM  CORN:  No.  2  Extra  Std.  90c,  Fancy 
92 1/2  c. 

CRUSHED  GOLDEN  BANTAM  CORN:  No.  2  Extra  Std.  quality 
82i/4c-85c,  Fey.  90c. 

LIMA  BEANS:  (f.  o.  b.  factory)  very  limited  supply,  2’s  Fresh 
Whites  80c,  lO’s  $4.25,  No.  2  Mixed  Green  and  White  95c- 
$1.10. 

EARLY  JUNE  PEAS:  (f.  0.  b.  Baltimore) 

No.  1  Peas  No.  4  Sieve  .55  2’s  .70  lO’s  $3.75 
No.  1  Peas  No.  3  Sieve  .57 V2  2’s  .75  lO’s  4.00 
(f.  o.  b.  Maryland  factories) 

No.  1  Peas  No.  4  Sieve  .57%  2’s  .70-.75 

lO’s  $3.50,  lO’s  No.  3  Sieve  $4.00. 

SWEET  POTATOES:  (f.  o.  b.  factory) 

2’s  Dry  Pack  .70  2y2’s  .85  lO’s  $2.75 
2’s  Syrup  Pack  .75  2y2’s  .971/2  lO’s  3.25 

PORK  &  BEANS:  (f.  o.  b.  Balto.)  16  oz.  45c,  2^/2 ’s  80c,  lO’s  $3.00. 

BEETS:  (f.  o.  b.  Balto)  2’s  Cut  65c,  2y2’s  77 %c,  lO’s  $3.00. 

CARROTS:  (f.  o.  b.  Balto.)  2’s  Diced  65c,  lO’s  $3.00,  No.  2  Peas 
and  Carrots  65c-90c. 

HOMINY:  (f.  o.  b.  Balto.)  2’s  Out,  21/2 ’s  70c,  lO’s  $2.50. 

MIXED  VEGETABLES:  (f.  o.  b.  Balto.)  I’s  45c-50c,  2’s  55c-75c, 
lO’s  $3.00-$4.00. 

GARBANZOS:  (f.  o.  b.  Balto.)  2’s  70c. 

RED  KIDNEY  BEANS:  (f.  o.  b.  Balto.)  2’s  70c,  lO’s  $3.75. 

SAUER  KRAUT:  (f.  o.  b.  Balto.)  21/2 ’s  90c,  lO’s  $3.10. 

SOAKED  GOODS:  (f.  o.  b.  Balto.)  No.  2  Soaked  Peas  42%c, 
No.  10  $2.25,  No.  2  Soaked  Lima  Beans  70c. 

SOUPS:  (f.  o.  b.  Balto.)  Tomato,  Vegetable,  Pea  or  Bean 
No.  I’s  40c. 

SPINACH:  (f.  o.  b.  Balto.)  2’s  70c,  21/2 ’s  92y2C,  lO’s  $3.15. 

STRINGLESS  BEANS:  (f.  0.  b.  Balto.)  2’s  Cut  Green  65c,  lO’s 
$3.15-$3.25,  2’s  Cut  Wax  90c,  lO’s  $4.50. 

TURNIP  GREENS:  (f.  o.  b.  Balto.)  2’s  75c,  2^/2 ’s  95c,  lO’s  $3.25. 

APPLE  BUTTER:  (In  glass)  f.  o.  b.  Penna.  Factory,  14  oz. 
70c  per  doz.  38  oz.  $1.35  per  doz. 

APPLE  SAUCE:  (In  cans)  f.  o.  b.  Penna.  Factory.  No.  303’s 
55c,  No.  2’s  60c,  No.  lO’s  $2.75  per  doz. 

GRAPEFRUIT  JUICE:  (f.  0.  b.  Rio  Grande  Valley  factories) 


Natural  Sweetened 


48/8  oz . 

. 40 

.411/2 

48/300  . 

. 55 

.57 

24/2  . 

. 671/2 

.70 

6/10  —96  oz . 

.  3.25 

3.45 
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LIMA  BEAN  PACK — This  week  the  lima  bean 
pack  stastics  were  issued.  Here  they  are: 


_ TOTAL  UNITED  STATES _ 

Green  Limas:  24/2  48/8z  48/1  6/10  Misc.  Total 

Midget  .  32,845  .  1,820  495  .  35,160 

Tiny  .  203,446  101  14,021  15,781  343  233,692 

Small  .  ."07,764  5,470  23,416  36,169  11,141  383,960 

Medium  .  191,375  1,262  6,486  41,792  13,566  254,481 

Green  and  White..  209,910  .  6,041  59,595  11,093  286,639 

White  .  217,443  .  1,239  32,010  4,416  255,108 

Total  . 1,162,783  6,833  53,023  185,842  40,559  1,449,040 


Comparable  figures  in  other  years  were : 
1934—1,319,203  1935—1,186,378  1936—1,550,810 
It  is  too  bad  there  were  not  more  packed,  as  the 
market  needs  them  to  meet  the  increased  demand;  but 
that’s  all  there  is;  there  ain’t  no  more. 

It  has  been  a  great  old  year — on  the  acreage,  crop 
yields  and  the  ultimate  packs,  hasn’t  it  ? 

NEW  YORK  MARKET 

By  “New  York  Stater’’ 

Special  Correspondent  of  “The  Canning  Trade" 

Quiet  on  Surface — Some  Distress  Selling  Rumored — All  Predict 
Recovery  After  Turn  of  Year — Tomato  Clean-up  About  Com¬ 
pleted — Peas,  Beans  and  Corn  Find  Some  Business — Spinach 
and  Kraut  Easy — Fruits  and  Fish  Unchanged. 

New  York,  December  3,  1937. 

HE  SITUATION — While  the  general  market  pre¬ 
sents  an  unchanged  appearance,  with  little  activity 
evident  on  the  spot  position,  it  is  reliably  reported 
that  a  good  deal  of  business  has  been  passing,  with 
weak  holdings  of  a  number  of  items,  canned  vegetables 
in  particular,  well  liquidated.  This  condition  should 
make  for  a  better  trend  in  the  market,  as  it  is  evident 
that  canners  who  have  not  participated  in  this  dis¬ 
tressed  selling  are  probably  in  position  to  carry  their 
packs  until  the  post-inventory  buying  sets  in. 

THE  OUTLOOK — Present  indications  point  to  a 
substantial  recovery  in  buying  after  the  turn  of  the 
year,  and  probably  a  busy  week  for  canners  and  buyers 
alike  during  the  progress  of  the  industry  conventions 
at  Chicago  in  January.  Whether  this  deferred  buying 
will  tend  to  slow  down  futures  trading  or  not  remains 
to  be  seen. 

TOMATOES — Southern  packers  who  had  been  offer¬ 
ing  out  prompt  shipment  goods  at  low  prices  are  re¬ 
ported  to  have  cleaned  up  much  of  their  surplus,  and 
the  market  tone  is  showing  signs  of  improvement.  The 
general  market  is  45  cents  for  Is,  60  to  65  cents  for  2s, 
95  cents  to  $1.00  for  21/2,  $1.05  and  up  for  3s,  and  $3.00 
bottom  for  10s,  all  f.  o.  b.  canneries.  Reports  from 
the  midwest  and  California  note  continued  quiet  trad¬ 
ing  in  canned  tomatoes,  with  no  price  changes  of  gen¬ 
eral  importance.  New  York  State  packers  quote  extra 
standards  at  75  cents  for  2s,  $1.05  for  and  $3.50 
for  10s. 

PEAS — ^While  southern  packers  are  reported  to  have 
confirmed  standard  4s  and  ungraded  at  671/2  cents  for 
2s,  the  general  market  is  now  70  cents  and  upwards, 
with  bottom  on  10s  $3.50.  On  standard  3  sieve,  inside 
quotations  currently  heard  are  72i/i  cents  for  2s  and 
$3v90  for  10s,  with  extra  standard  3  sieve  821/4  cents 


and  $4.75  and  extra  standard  2  sieve  $1.00  and  $5.50. 
The  market  on  Wisconsin  peas  remains  unchanged, 
although  selling  pressure  has  apparently  lessened  con¬ 
siderably  in  recent  weeks. 

STRINGLESS  BEANS — A  little  business  on  stan¬ 
dard  cut  green  at  64  cents,  factory,  has  been  done,  but 
packers  generally  are  quoting  65  cents  and  upwards, 
with  2i/^s  at  95  cents  and  10s  at  $3.10.  Extra  standard 
cut  green  are  quoted  at  70  cents  for  2s  and  $3.50  for 
10s,  with  fancy  3  sieve  whole  green  at  $1.35  for  2s 
and  $5.25  for  10s.  New  York  packers  report  that  hold¬ 
ings  of  wax  beans  are  extremely  short,  with  fancy  cut 
2s  at  $1.20  to  $1.25  on  the  small  stocks  remaining  un¬ 
sold.  Refugee  green  are  offered  at  85  cents  for  stan¬ 
dard  2s,  with  fancy  at  $1.10  and  fancy  2  sieve  held  at 
$1.85  and  upwards,  all  prices  f.  o.  b.  canneries. 

SPINACH — Recent  softness  in  the  market  for 
southern  spinach  has  been  productive  of  a  little  buying 
interest,  with  offerings  reported  at  52i^  cents  for  stan¬ 
dard  Is,  70  cents  for  2s,  90  cents  for  2V2S  and  $3.10 
for  10s,  with  fancy  at  721/^  cents  for  2s,  971/2  cents  for 
2i/)S,  and  $3.35  for  10s,  f.  o.  b.  canneries.  Buyers  re¬ 
ported  endeavoring  to  book  spinach  for  deferred  ship¬ 
ment  at  these  low  prices  are  not  meeting  with  much 
success.  New  York  packers  are  quoting  fancy  2s  at 
80  cents,  2i/4s  at  $1.10,  and  10s  at  $3.75. 

EASTERN  PEARS — New  York  canners  had  a  rela¬ 
tively  light  pack  of  Bartletts  this  year,  and  the  pack  is 
reported  almost  entirely  sold  out.  Standards  in  20  de¬ 
gree  syrup  are  still  to  be  had  at  $1.15  for  2s,  $1.50  for 
21/2S,  with  fancy  2s  at  $1.50‘.  Southern  canners  offer 
new  pack  Kieffers  in  25  degree  syrup  at  $1.00  for  2s, 
$1.35  for  21/2S,  and  $4.50  for  10s  halves,  f.  o.  b. 
canneries. 

GRAPEFRUIT — Buyers  are  showing  less  interest  in 
new  pack  grapefruit  and  juice,  due  to  reports  indicat¬ 
ing  possible  record  citrus  production  this  season.  Offer¬ 
ings  of  carryover  stocks  from  Florida,  where  packers 
were  believed  to  be  almost  entirely  sold  out,  have  come 
to  light  on  the  basis  of  $1.00  for  segments,  2s,  $3.00 
for  5s,  and  $2.85  for  broken  segments  in  5s,  with  juice 
at  45  cents  for  8  ounce  sweetened,  55  cents  for  Is 
sweetened  and  871/2  cents  for  sweetened  2s. 

SALMON — There  are  no  changes  to  report  in  the 
position  of  the  coast  salmon  market  this  week,  and 
trading  for  shipment  remains  slow.  Buyers  are  pick¬ 
ing  up  small  lots  on  spot  for  current  requirements,  and 
it  is  not  expected  that  the  coast  markets  will  show  much 
activity  until  after  the  completion  of  year-end  inven¬ 
tories  by  distributors  in  the  east. 

OLIVE  COMPETITION — California  olive  canners, 
who  apparently  had  things  all  their  own  way  when 
hostilities  in  Spain  sharply  curtailed  olive  exports  from 
that  country,  are  now  running  into  more  competition 
from  the  imported  varieties.  Fairly  large  stocks  of 
bulk  Spanish  olives  have  now  accumulated  here,  and 
this  has  been  reflected  by  some  substantial  reductions 
in  quotations  for  the  bottled  product,  which  compete 
directly  with  the  domestic  canned  ripe  olives. 

CALIFORNIA  FRUITS — No  price  developments  are 
reported  in  the  California  canned  fruit  market  this 
week,  and  the  same  holds  true  of  the  Northwest. 
Buyers  were  not  in  the  market  for  stocks  for  coast 
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shipment,  although  it  is  believed  that  some  buying 
interest  is  pending  on  fruits  for  movement  to  distribu¬ 
tors’  plants  after  the  turn  of  the  year.  From  present 
indications  the  history  of  the  canned  fruit  market  for 
the  current  season  will  be  written  at  Chicago  in  Janu¬ 
ary  when  canners  and  their  distributors  get  together 
and  the  packers  have  a  chance  to  tell  their  buyers  just 
what  is  being  done  to  stabilize  the  cling  peach  market. 
There  is  very  little  selling  pressure  evident  on  fruits, 
and  this  is  an  encouraging  sign. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  *‘The  Canning  Trade" 

Market  Normal,  Prices  Firm  Under  Seasonable  Condition — 
Buying  Confined  to  Immediate  Requirements — “The  Canning 
Clan” — ^The  Old  Timer. 

Chicago,  Ill.,  December  3,  1937. 

The  weather — Chicago  has  had  a  touch  of 
Winter  during  the  past  several  days.  The  ther¬ 
mometer  went  as  low  as  8  above  one  morning. 
Many  of  our  streets  have  been  covered  with  ice.  A 
light  snow  fell  last  Monday. 

GENERAL  MARKET — A  normal  condition  pre¬ 
vails.  The  large  majority  of  canners  never  expect  to 


do  much  business  during  the  last  month  of  the  year 
for  they  know  that  buyers  are  bent  upon  keeping  their 
inventories  at  a  low  basis.  This  year,  with  the  excep¬ 
tion  of  a  narrow  fringe  of  nervousness  on  the  part  of 
only  few  sellers,  the  market  is  being  well  sustained,  not 
from  demand  but  through  the  holding  steady  attitude 
of  the  canners.  The  fact  that  the  market  has  not  de¬ 
clined  sharply  in  the  face  of  non-support  and  when  all 
the  recession  talk  has  been  floating  around,  is  taken 
by  many  as  a  good  sign. 

CORN,  PEAS,  TOMATOES — There  are  no  changes 
in  these  three  staples.  Prices  quoted  in  this  column 
last  week  are  the  prevailing  quotations  today.  Buying 
is  in  narrow  lines. 

TOMATO  JUICE — Some  interest  has  developed  on 
this  item.  Certain  Indiana  canners  were  unable  to 
deliver  their  contracts  in  full.  All  of  the  old  or  last 
year’s  packing  has  been  cleaned  up  and  it  looks  as  if 
there  will  be  a  good  steady  interest  after  the  first  of 
January.  Going  quotations  are:  No.  2  fancy  tomato 
juice,  75  cents,  factory;  No.  1  fancy  tomato  juice,  50 
cents,  factory,  and  No.  303  tall  fancy  tomato  juice, 
75  cents,  factory.  The  old  No.  10  tin  tomato  juice  has 
about  passed  out  of  the  picture  and  very  few  are 
offered  here.  The  No.  3  tall  or  50  oz.  can  has  taken 
its  place  to  quite  a  degree. 

TOMATO  PUREE — A  narrow  demand  for  No.  10 
tin  from  the  manufacturing  trade  has  been  noted  and 
prices  range  from  $2.75,  Indiana  factory,  to  $3.25, 
delivered. 


PHILLIPS  SALES  COMPAIMY,  Inc. 

Brokers  and  Commission 

Ganmd  ^oods  an^  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  D.  S.  A. 


Canning  Machinery  for  the 
Discriminating  Buyer 

Complete  Plants  for 

Peas,  Tomatoes,  Citrus  Fruits, 
Sea  Foods,  etc. 


Write  for  catalog 


A.  K.  ROBINS  &  CO.,  Inc. 

701  E.  LOMBARD  ST.,  BALTIMORE,  MD. 
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During  the  recent  Indiana  Canners  Convention, 
several  lots  that  were  close  to  the  border  line  as  applied 
to  mold  count,  showed  up  but  these  are  usually  sold 
within  Indiana  so  that  there  will  be  no  fear  of  con¬ 
fiscation. 

GREEN  AND  WAX  BEANS— Small  replacement 
business  prevails.  Here*  and  there  a  buyer  will  take  in 
a  lot  of  No.  2  fancy  cut  wax  beans  available  at  around 
$1.00,  Wisconsin  factory.  One  nice  lot  of  No.  2  strictly 
fancy  No.  3  sieve  whole  green  beans  found  ready  sale 
at  $1.45,  Michigan  factory. 

No.  2  standard  cut  green  beans  are  held  firmly  at 
75  cents,  factory,  to  80  cents,  delivered  Chicago. 

BEETS — Some  interest  has  been  noted  during  the 
week  under  review  on  No.  21/2  fancy  cuts  and  sizeable 
business  has  been  recorded  at  75  cents  to  771/4  cents, 
f.  o.  b.  Wisconsin  factory.  Whole  grades  are  scarce  and 
buyers  are  having  difficulty  in  covering  their  wants. 
Several  institutional  bids  have  called  for  large  quanti¬ 
ties  of  No.  10  tin  cuts.  These  are  offered  at  $2.75  to 
$3.00,  factory. 

CALIFORNIA  FRUITS — The  latest  report  from 
the  Coast  is  that  the  canners  have  been  able  to  get 
together  and  formulate  an  agreement  where  the  trade 
will  be  assured,  not  only  of  stability  in  the  peach  mar¬ 
ket,  but  a  guarantee  against  decline  up  to  July  1st. 

“Peach  Stock-Up  Week”  is  December  3rd  to  11th. 
Buy  more  peaches  is  the  watchword.  Brilliant, 
appetizing  and  compelling  full-page  colorful  newspaper 
advertisements  will  appear  next  Sunday.  The  local 
trade  is  getting  behind  this  movement  with  a  real 
punch.  Peaches  haven’t  been  selling  very  well  with 
them  and  they  hope  this  will  create  consumer  demand 
that  will  spell  for  increased  movement.  This  publicity 
work  is  being  conducted  by  the  California  Canning 
Peach  Industry  and  all  canners  of  that  Golden  State 
are  contributing  thereto. 

LIVE  STOCK  SHOW — This  week  is  the  big  Inter¬ 
national  Live  Stock  Exposition  at  our  Union  Stock 
Yards.  America’s  best  animals,  horses,  cattle,  sheep 
and  pigs  occupy  the  spotlight.  This  year  it  is  bigger 
and  better  than  ever  before  and  many  visitors  are  in 
the  city. 

BOOKS — Much  trade  comment  has  been  noted  over 
the  recently  published  “The  Canning  Clan”.  Everyone 
in  the  production  and  distribution  of  canned  foods, 
should  read  it.  It  is  not  only  highly  instructive  but 
most  interesting.  The  author  is  indeed  to  be  con¬ 
gratulated. 

There  is  another  book  that  has  just  been  recently 
published,  that  every  canner  as  well  as  every  whole¬ 
sale  grocer  and  retail  grocer  should  read  and  study. 
Its  title  is  “The  Well  of  Discontent”  by  Charles  G. 
Daughters  and  distributed  by  Newson  &  Company  of 
New  York  City  and  Chicago.  It  presents  the  chain 
store  problem  in  such  an  able  and  clear  way  as  to  leave 
no  doubt  in  the  reader’s  mind. 

THE  OLD  TIMER — (Continued  from  last  week  and 
outlining  a  conversation  by  Old  Timer  on  October  27th 
last  at  his  home  in  a  suburb  of  Chicago.) 

“What  are  you  going  to  do  about  it,  you  say?  Well, 
first  of  all  if  the  canners  of  this  country  are  just  simply 
going  to  go  ahead  and  without  reference  to  what  other 
canners  are  planting  or  arranging  to  produce  and  trust 


to  luck  that  everything  will  come  out  all  right  with 
them,  the  value  of  those  canned  foods  is  sure  to  follow 
the  old  disastrous  cycle  of  extreme  dips  and  a  few  ups. 

It  isn’t  going  to  help  the  cause  for  canners  to  ask 
the  Government  to  buy  any  surplusses  at  fixed  prices 
like  the  tomato  canners  down  East  tried  to  do  last 
August.  If  the  prices  are  profitable,  surplusses  will 
inevitably  grow  larger  until  the  Government  is 
swamped. 

It  isn’t  going  to  help  or  be  any  remedy  (as  some 
suggested  a  couple  or  three  years  ago)  for  the  Govern¬ 
ment  to  buy  surplusses  and  then  to  dump  those  sur¬ 
plusses  abroad.  Experience  teaches  one  that  the  rest 
of  the  world  quickly  organizes  to  retaliate  and  that 
brings  about  trade  wars  and  trade  restrictions.” 
(To  be  continued.) 

• 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  *‘The  Canning  Trade” 

New  Selling  Quiet — Peach  Control  Plan  About  Ready — Pack 
Figures  Being  Compiled  —  Olive  Pack  Increased,  Sales  Up 
20  Per  Cent — Stringless  Beans  Almost  Gone — Salmon  Selling 
Slowly,  Prices  Held  Firm. 

Berkeley,  Calif.,  December  2,  1937. 

ARKET — The  market  on  almost  all  Pacific 
Coast  canned  products  continues  quiet,  this 
running  the  wide  range  from  fruits  and  fish  to 
vegetables.  Little  change  is  expected  until  about  the 
end  of  the  year  as  there  is  considerable  to  be  moved 
on  orders  placed  earlier  in  the  season.  The  most  en¬ 
couraging  feature  of  the  situation  is  the  splendid 
manner  in  which  the  trade  is  weathering  the  test  of 
price  lists  based  periously  close  to  costs.  Little  effort 
is  being  made  to  force  sales  and  the  opinion  of  canners 
is  that  lower  prices  would  not  stimulate  consumption 
appreciably. 

PEACH  PLAN — The  cling  peach  stabilization  plan 
seems  to  be  nearing  realization,  with  but  minor  diffi¬ 
culties  to  be  ironed  out.  The  legal  steps  must  be  made 
carefully  and  many  of  these  involve  considerable  time. 
The  plan  is  not  merely  one  to  stabilize  the  canned  cling 
peach  market  this  year  but  is  a  long-range  proposition, 
hence  the  care  in  disposing  of  details.  The  plan,  as 
outlined  by  some  of  those  directly  concerned,  involves 
the  signing  of  two  agreements,  one  a  system  of  report¬ 
ing  packs,  stocks  on  hand,  sales  that  have  been  made, 
contract  prices,  shipments,  and  the  like,  the  other  a 
price  agreement  along  strictly  legal  lines,  with  prices 
to  be  based  upon  actual  costs.  Bankers,  can  companies 
and  machinery  houses  are  lending  their  friendly  efforts 
to  bring  about  an  agreement  that  will  relieve  what 
all  acknowledge  to  be  a  tense  situation. 

PACKS — Statistics  covering  the  packs  of  fruits  and 
vegetables  in  California  will  be  available  as  usual  early 
in  the  year,  requests  for  final  figures  on  late  packs 
having  gone  forward  to  canners  from  the  Canners 
League  of  California.  Those  on  asparagus  and  cling 
peaches  are  already  known,  packs  of  these  having  been 
made  on  a  control  plan,  but  others  are  still  a  matter  of 
conjecture.  Considerable  difference  of  opinion  prevails 
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on  the  size  of  the  Coast  pack  of  pears,  with  some  ex¬ 
pressing  a  doubt  as  to  the  extent  of  the  falling  off  from 
last  year’s  figures.  All  agree,  however,  that  the  pack 
of  large-size  halves  was  off. 

OLIVES — The  pack  of  olives  in  California  for  the 
year  ending  September  30  amounted  to  951,758  cases, 
against  553,008  cases  for  the  preceding  year.  Stocks 
on  hand  on  October  1,  of  this  year,  were  371,477  cases, 
or  about  double  the  amount  on  hand  a  year  earlier. 
Sales  so  far  this  year  have  run  about  20  per  cent 
ahead  of  those  of  the  previous  year.  Packing  of  new 
crop  olives  is  now  under  way,  with  only  a  limited  ton¬ 
nage  to  be  handled. 

BEANS — California  packers  have  disposed  of  most 
of  their  pack  of  string  beans,  but  some  odd  lots  are  still 
available.  Asparagus  style  Kentucky  Wonders  are  to 
be  had  at  $1.65  for  No.  2  tall  mediums  in  plain  cans, 
with  key-open  cans  6  cents  a  dozen  more.  Choice  cut 
are  offered  at  95  cents  and  standard  cut  at  85  cents 
in  this  size.  Blue  Lakes,  medium  asparagus  style  in 
No.  2  tails  are  quoted  at  $1.65.  Standard  cut  in  this 
variety  are  quoted  the  same  as  Kentucky  Wonders,  85 
cents  for  No.  2  tails  and  $4.00  for  No.  lO’s.  Both 
varieties  are  quoted  at  $3.50  for  large  standard  cut  in 
No.  10s. 

SALMON — Sales  of  canned  salmon  have  dropped 
close  to  the  vanishing  point  of  late,  but  packers  are 
holding  firm,  contending  that  the  demand  would  not 
be  stimulated  by  lowering  prices.  At  the  end  of 
October  there  were  4,043,567  cases  still  in  first  hands, 
an  increase  of  112,072  cases  over  September  30.  This 
increase,  of  course,  is  accounted  for  by  the  fact  that 
the  packing  season  extended  into  October.  From  now 
until  next  summer  the  quantity  will  decrease. 

INCREASED  RATES — The  Canners  League  of 
California  and  the  Dried  Fruit  Association  of  Cali¬ 
fornia  have  received  a  warning  from  the  Pacific  Coast 
European  Conference  that  “shippers  should  avoid 
making  any  sales  for  shipment  after  April  30,  1938, 
based  on  present  freight  rates,”  and  that  “sales  for 
subsequent  shipment  should  carry  some  provision  that 
they  are  subject  to  any  additional  freight  rate  appli¬ 
cable  after  that  date.”  The  trade  is  looking  forward 
to  increased  rail  and  water  rates. 


GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Shrimp  Production  Very  Light — Demand  Light — Good  Oyster 
Weather — Crab  Production  Over — Canning  Vegetables 
About  Through. 

Mobile,  Ala.,  December  2,  1937. 

SHRIMP — Production  of  shrimp  this  past  week  was 
very  light  and  the  few  barrels  received  went  to 
the  raw  headless  shrimp  dealers,  so  the  canneries 
were  idle. 

The  U.  S.  Bureau  of  Fisheries  sent  a  boat  to  the 
South  Atlantic  and  Gulf  waters  last  year  to  study  the 
life  of  the  adult  shrimp  and  try  to  find  out  what  be¬ 


comes  of  them  in  the  Winter  months,  but  I  have  never 
seen  any  report  from  the  Bureau  of  Fisheries  on  this, 
and  most  likely  there  has  not  been  sufficient  progress 
made. 

The  movement  of  canned  shrimp  is  slow,  as  is  usually 
the  case  at  this  time  of  the  year.  Price  does  not  seem 
to  mean  very  much  to  buyers  at  this  time  and  I  guess 
those  canners  who  are  still  selling  shrimp  at  $1.35  for 
small;  $1.40  for  medium,  and  $1.50  for  large,  are  not 
doing  much  more  business  than  the  other  packers  who 
are  asking  more. 

OYSTERS — The  weather  remains  cold,  which  boosts 
the  sale  of  oysters. 

Not  much  activity  is  expected  about  the  sea  food 
canneries  until  after  January,  which  is  when  the 
canning  of  oysters  starts. 

In  the  meantime,  those  fishermen  that  are  not  now 
engaged  in  tonging  oysters  for  the  raw  market,  will 
have  to  keep  on  shrimping  or  lay  up  their  boats. 

The  price  of  canned  oysters  is  $1.10  per  dozen  for 
five  ounce  and  $2.20  per  dozen  for  10  ounce,  f.  o.  b. 
factory. 

CRAB  MEAT — The  crabs  seem  to  have  disappeared 
in  the  Gulf  waters  and  practically  no  crab  meat  is 
being  produced.  The  dealers  have  had  to  draw  from 
their  stock  in  cold  storage  in  order  to  supply  their 
trade. 

Inquiries  and  orders  for  crab  meat  from  the  East, 
indicate  that  crab  meat  is  also  scarce  there,  so  it  looks 
like  very  little  crab  meat  is  being  produced  anywhere 
now. 

VEGETABLES — The  vegetable  canneries  of  this 
section  are  still  operating  on  sweet  potatoes,  snap 
beans  and  turnip  greens,  although  the  pack  of  the 
latter  two  varieties  is  very  light.  On  the  other  hand, 
sweet  potatoes  is  not  a  very  desirable  pack  for  the 
canneries  of  this  section,  because  the  margin  of  profit 
is  very  small,  hence  the  canneries  of  this  section  go 
about  the  pack  very  cautiously. 

The  price  of  sweet  potatoes  is  75  cents  per  dozen 
for  No.  2;  $1.05  for  No.  21/2,  and  $3.75  for  No.  10. 

Cut  stringless  beans  is  771/2  cents  per  dozen  for 
No.  2;  $1.15  for  No.  21/0,  and  $3.90  for  No.  10. 

Turnip  greens  is  771/2  cents  per  dozen  for  No.  2; 
$1.05  for  No.  2i/>,  and  $3.65  for  No.  10,  all  f.  0.  b. 
Mobile,  Ala. 

• 

L.  s.  HINKLEY,  a  citrus  juice  packer  of  Redlands, 
California,  returning  recently  from  an  Eastern  trip, 
says  that  California  citrus  fruit  growers  are  facing  two 
serious  marketing  problems.  One  is  the  forcing  out 
of  brokers  through  large  purchases  by  chains,  the 
other  the  competition  of  canned  grapefruit  and  grape¬ 
fruit  juice. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F,  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


ASPARAGUS 

White  Coloseal,  No.  2% . . 

LarKe,  No.  2% . . . 

Medium,  No.  2% . . 

Green  Mam.,  No.  2  ro.  cans.... 

Medium.  No.  1  talL . 

Large,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  aq . 

Green  Mam..  No.  1  sq . . 


Eastern 
Low  High 


Central 

West 

Coast 

Low  High 

Low 

High 

2.96 

3.06 

8.06 

3.16 

2.96 

3.06 

2.76 

2.86 

2.76 

2.86 

2.96 

2.76 

2.86 

2.66 

2.76 

2.60 

2.60 

Fancy  Whole  Green,  No.  2...... 

No.  10  . 

Ex.  Std.  Whole  Green,  No.  2.. 

No.  10  . 

Fancy  Cut  Wax,  No.  2....„...... 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . . 

No.  10  . . 

Std.  Cut  Wax,  No.  2 . . 

No.  10  . . 

Fancy  Whole  Wax,  No.  2 . . 

No.  10  . 

Ex.  Std.  Whole  Wax.  No.  2..., 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney.  Std.,  No.  2 . 

No.  10  . 


.95 

"90 


1.00 

4.76 

.95 


.60 

3.79 


.76 

4.00 


1.10 

5.00 

1.00 

4.60 


.61%  .75 
3.35  3.75 


LIMA  BEANS 

No.  2  Tiny  Green .  1.60 

No.  10  . . . . 

No.  2  Medium  Green .  1.35 

No.  10  . 

No.  2  Green  &  White .  1.00 

No.  10  . . . . 

No.  2  Fresh  White . 85 

No.  10  . 

No.  2  Soak^ . 62% 

BEETS 

Whole.  No.  2 . 76 

No.  2%  . . 95 

No.  10  . 3.26 

Std.  Cut.  No.  2 . .65 

No.  2%  . . 75 

No.  10  . 3.00 

Ex.  Std.  Cut,  No.  2.. . . . 

No.  2%  . . 

No.  10  . . . . 

Std.  Sliced,  No.  2... . „.!!!!....!!  '76 

No.  2%  . . 96 

_No.  10  . 3.76 

Ex.  Std.  Sliced,  No.  2 . . 

No.  10 . . ;... 

CARROTS 


.821/0 


Std.  No.  2.. 


No.  2 . 

-....-  .76 

.72% 

.76 

.  8  KO 

4.26 

.76 

No.  2 . , 

. . 65 

.70 

.70 

_  3.00 

3.76 

2.76 

3.00 

>  CARROTS 

. fifi 

.70 

1.10 

1.10 

1.25 

. 90 

1.20 

2.10 

2.10 

Green  Tips,  35/60,  2s . 

2.60 

2.50 

Green  Cuts  and  Tips,  2s . 

1.80 

1.80 

2.00 

2.10 

Green  Cuts  and  Tips,  10s . . 

8.26 

8.26 

Green  Cuts,  2s . 

1.15 

1.16 

BAKED  BEANS 

.45 

.55 

.52% 

.55 

No.  2%  . . 

.80 

1.26 

.86 

.90 

No.  10  . . . 

3.25 

4.25 

3.00 

3.26 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

1.00 

1.06 

1.10 

1.16 

1.20 

No.  10  . 

6.00 

6.00 

Ex.  Std.  Cut  Green,  No.  2 . 

.75 

.90 

.90 

1.06 

.90 

No.  10  . 

3.50 

4.25 

4.60 

Std.  Cut  Green,  No.  2 . 

.62% 

.70 

.80 

.90 

.80 

No.  10  . . 

3.25 

3.25 

4.00 

4.26 

.92%  1.00 

.65 

.70 

.90 

1.00 

— 

8.76 

4.60 

.70 

2.76 

3.25 

.70 

.76 

.77% 

.80 

3.00 

3.25 

.86 

1.10 

3.36 

.70 

.76 

.96 

3.26 

3.60 

3.60 

CANNED  VEGETABLES— Continued 


Eastern 


Central 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 

No.  10  . . 

Ex.  Std.  No.  2 . 

No.  10  . . . 

Std.  No.  2 . 

No.  10  . . 

White.  Ex.  Std.  No.  2. 

No.  10  . 

Std.  No.  2 . 

No.  10  . . . 

Shoepeg,  Fancy  No.  2..... 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . . 

Std.  No.  2 . 


Low 

High 

Low 

ffigh 

.90 

1.06 

.95 

1.05 

6.60 

6.00 

6.60 

_  ,86 

1.00 

.90 

4.60 

.80 

4.60 

.70 


.75 


.90  1.00 


.75 

6.00 

.70 


.61% 


.90  1.10 


MIXED  VEGETABLES 

Fey.,  No.  2 . . 

No.  10  . . 

Std..  No.  2 . . 

No.  10  . . 


.76  .86 

4.00  4.50 

.66  . 

3.00  . 


PEAS 

No.  2  Fancy  Sweets,  2s - - 

No.  2  Fancy  Sweets,  8s...._.... 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  5s _ ........ 

No.  2  Ex.  Std.  Sweets,  28 . 

No.  2  £lx.  Std.  Sweets,  8s..... 
No.  2  Ex.  Std.  Sweets,  4s..... 

No.  2  Ex.  Std.  Sweets,  6s . 

No.  2  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  2s...._... 

No.  2  Std.  Sweets,  8s . 

No.  10  Std.  Sweets,  88.... _ 

No.  2  Std.  Sweets.  4s . 

No.  10  Std.  Sweets,  4s . 

No.  2  Std.  Sweets,  63 . . 

No.  10  Std.  Sweets,  58........... 

No.  2  Fey.  Alaska.  Is . 

No.  2  Fey.  Alaskas,  2s . 

No.  2  Fey,  Alaskas,  8s . 

No.  2  Ex.  Std.  Alaskas,  Is . 

No.  2  Ex.  Std.  Alaskas,  28 . 

No.  2  Ex.  Std.  Alaskas,  88 . 

No.  10  Elx.  Std.  Alaskas,  8s... 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas,  5s..... 

No.  2  Std.  Alaskas,  8s . . 

No.  10  Std.  Alaskas,  88 . . 

No.  2  Std.  Alaskas,  4s . . 

No.  10  Std.  Alaskas,  48»«...... 

No.  2  Std.  Alaskas,  68_ . 

No.  10  Std.  Alaskas,  6s _ 

No.  2  Ungraded . . 

Soaked,  2s  ............................. 

lOs  _ 

Blackeye,  2s,  Soaked . 


PUMPKIN 

Fancy,  No.  2 . 

No.  214 . 

No.  8  _ 

No.  10  . . 


2.26 

.60 

8.00 


2.76 

.70 

8.60 


West  Coast 
Low  High 


CORN — Creanutyle 

Yellow,  Fancy  No.  2............ 

No.  10  . . . 

Ex.  Std.  No.  2 _ _ 82%  .90 

No.  10  . 4.60  4.60 

Std.  No.  2 . 

No.  10  . . . 

White,  Fancy  No.  2 . ......_  .86  1.16 

No.  10  .  4.60  . 

Ex.  Std.  No.  2 . . . 72%  .80 

No.  10  .  4.25 

Std.  No.  2 . 66  .72% 

No.  10  .  3.70  . 

HOMINY 

Std.  Split,  No.  1,  Tall . 

No.  2%  . .76  .86 

No.  10  . . . . 


SAUER  KRAUT 

Fancy,  No.  2 . 

No.  2%  . 

No.  8  . 

No.  10  . . 


SPINACH 

Fancy.  No.  2.. 

No.  2%  . 

No.  10  _ 


.85 

.90 

4.76 

6.00 

.80 

.86 

4.60 

.76 

.82% 

’“96 

.70 

.85 

4.26 

4.60 

.67%  .72% 


.67%  . 

2.00  2.36 


.80  1.16 
2.15 


.70  .77% 

.86  .95 


.60  .70 

.62%  .90 


2.60  3.26 


.70 

.86 


.72^ 

.871, 


2.80  3.10 


.70  .86 

.96  1.00 

3.25  . 


2.70  2.86 


.66  .70 

.90  1.00 

3.00  3.25 


SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Cora,  Fr.  Limas. 
Triple.  No.  2 . . 


1.06 

.76 


1.30 

1.60 

1.35 

1.46 

1.16 

1.40 

1.26 

1.40 

1.10 

1.26 

1.16 

1.30 

1.06 

1.16 

1.06 

1.26 

1.10 

1.26 

1.20 

1.80 

1.00 

1.10 

1.10 

1.16 

.96 

1.10 

1.00 

1.06 

.90 

1.00 

1.00 

1.06 

1.16 

.90 

1.15 

6.60 

6.76 

.96 

.86 

1.00 

1.10 

1.16 

6.00 

6.26 

6.00 

6.26 

.90 

.86 

1.00 

.90 

1.00 

4.26 

4.76 

4.76 

6.00 

.80 

.90 

.90 

.96 

4.26 

4.76 

4.26 

4.60 

1.35 

1.60 

1.25 

1.60 

1.36 

1.45 

1.20 

1.30 

1.26 

1.35 

1.15 

1.26 

1.10 

1.10 

1.10 

1.30 

1.20 

1.40 

.90 

1.06 

.90 

1.06 

1.16 

1.26 

6.00 

6.00 

6.60 

.86 

.90 

1.06 

1.10 

.72% 

1.00 

1.06 

.76 

.90 

1.06 

1.10 

4.50 

4.26 

4.50 

5.25 

6.50 

.67% 

.70 

.70 

.80 

1.00 

1.06 

3.76 

4.00 

3.76 

4.00 

5.00 

6.60 

.76 

.87% 

.90 

4.50 

4.76 

.67% 

.70 

.67% 

.76 

.90 

.96 

.42% 

.60 

.66 

.60 

.66 

.67^ 

8.20  8.40 


.76 

2.’60 


.76 

.85 


2.76 


.80 

.95 


3.15 


1.07%  1.12% 
1.36  1.40 

4.20  4.35 
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Eastern  Central 

Low  High  Low  High 

SWEET  POTATOES 

Std..  No.  2  Dry  Pack . —  .70  .70  . 

No.  2%  . .  .87*4  .87%  . 

No.  8  . . .  . 

No.  10  .  3.00  3.00  . 

Std.,  No.  2,  Syrup  Pack . 75  .  . 

No.  2%  . 97%  .97%  . 

No.  3  .  . 

No.  10  . .  3.26  3.2B  . 


West  Coast 
Low  High 


CANNED  FRUITS— CMtinned 


TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 42% 

No.  10  .  3.26 

Std..  No.  1,  Trim  1.036 . 40 

No.  10  .  3.00 

TOMATO  JUICE 

No.  1  . 40 

No.  2  . 66 

No.  10  . -  2.60 

TURNIP  GREENS 

No.  2  . 76 

No.  2%  . 1.05 

No.  10  .  3.76 


Canned  Fruits 


No.  10,  water . . 

No.  10,  standard  heavy  pack.. 
No.  10,  fancy  heavy  pack. — 

APPLE  SAUCE 

No.  2  Fancy„~ . 

No.  10  . 

No.  2  Std . 

No.  10  . 


APRICOTS 
No.  2%,  Fancy.... 
No.  2%,  Choice.. 
No.  2%,  Std . 


GRAPEFRUIT 

8  oz . . . 

No.  2  . 

No.  B  . 

GRAPEFRUIT  JUICE 

8  oz.  . 

No.  1  . . 

No.  800  . 

No.  2  . 

No.  5  . . . 


.77%  .87% 
1.10  1.15 

3.30  3.60 


.72%  .75 


TOMATOES 

Fancy,  No.  2 . 

No.  2%  . 

,1  . .  . 

.90 

1.16 

1.10 

1.40 

Solid  Pack 

.90  1.06 

1.25  1.37% 

8.76 

4.26 

.60 

.66 

. .  .72%  .76 

.76 

.86 

_ _ _  1.10  1.25 

1.00 

1.15 

No.  io  . 

3.40 

3.76 

3.50 

3.60 

With 

puree 

Std.,  No.  1 . 

.43%  .50 

.42% 

.47% 

.60 

.66 

No.  2  . 

.67% 

.70 

.67% 

.76 

No.  2%  . 

.90 

1.00 

.82% 

.87% 

No.  3  . 

3.10 

3.00 

3.25 

2.75 

2.86 

.40 

.60 

2.75 

3.26 

3.26 

3.60 

3.00 

2.85 

3.00 

.46 

.46 

.60 

.50 

.60 

.70 

.70 

.76 

.66 

.76 

3.00 

3.00 

3.25 

2.70 

3.16 

.80  .85 

4.50  4.80 


.  2.00 

1.70  1.86 

1.60  1.66 


1.10  1.26 
3.60  3.60 


.62%  .65 
.75  .80 

2.00  2.25 


Eastern  Central 

Low  High  Low  High 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . . 

No.  10  . . 


BLACKBERRIES 

Std.,  No.  2 _ 

No.  8  _ 

No.  10,  wat»..„._ 
No.  2,  Preserved.^.. 
No.  2,  Syrup. . . . 

BLUEBERRIES 


West  Coast 
Low  High 


2.60  2.66 
8.76  9.00 


1.60  1.66 

7.00  ...... 


CHERRIES 

Std.,  Red,  Water,  No.  2 . . 

Std.,  White,  Syrup,  No.  2....„„„ 
Ex.  Std.,  Preserved,  No.  2........ 


R.  A.,  Fey.,  No.  2% . 

Choice,  No.  2%. . . 

Std.,  No.  2% . . 

GOOSEBERRIES 

Std.,  No.  2 . . 

No.  10  . 


RASPBERRIES 
Black,  Water,  No.  2.. 


Red,  Water,  No.  2.. 
No.  10  . 


Red,  Syrup,  No.  2.. 
STRAWBERRIES 


••••••• 

1.86 

1.36 

1.40 

1.46 

6.76 

6.76 

7.00 

•••eeee 

_  8.10 

. .  2.70 

.  1.70 

-  8.00 

1.46 

1.60 

.  2.16 

7.26 

7.60 

7.26 

7.60 

_  9.00 

-  2.16 

7.26 

7.60 

_  9.00 

1.76 

1.60 

1.60 

_  2.66 

.  2.66 

Ex.  Pres.,  No.  1 . 

No.  2  . 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10.. 


Canned  Fish 


HERRING  ROE 

10  oz .  1.60 

No.  2.  17  oz. . 1.66 

No.  2.  19  oz .  2.00 

LOBSTER 

Flats.  1  lb . 6.60 

%  lb . 3.26 

%  lb .  1.96 


Std.,  4  oz. . 

6  oz. 

8  oz.  . 

10  oz . 

Selects,  6  oz.. 


Keifer,  Std.,  No.  2% . 

No.  10  . 

Choice,  No.  2% . . 

No.  10  . . . 

Bartlett,  Fancy,  No.  2%... 

Choice,  No.  2% . . 

Std.,  No.  2% . 

No.  10,  Water . 

No.  10,  Syrup . 

No.  10  Pie.  S.  P . 


1.86  1.90 

1.70  . 


PEACHES 

Fey.,  Y.  C.,  No.  2% . . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  Yel.,  No.  3 . 

Pies,  unpeeled.  No.  3 . . . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  2%  . 

Std.,  No.  2 . 

No.  2%  . . . 

Sliced,  Standard,  No.  10 . . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Ex.  Std.,  No.  10 . 

PINEAPPLE  JUICE 

Buffet  . 

No.  211  . 

No.  2 . . . 

No.  2%  . 

46  oz . 

No.  10  . . . . . 


1.85 

1.90 

1.65 

1.76 

1.60 

1.66 

4.00 

5.76 

6.00 

3.15 

3.50 

1.70 

1.80 

1.55 

1.65 

1.46 

1.60 

1.10 

1.20 

6.00 

6.26 

1.70 

2.00 

1.46 

1.60 

1.86 

6.86 

.60 

.82% 

_ 

1.20 

1.66 

. 

2.76 

6.60 

Red  Alaskas,  Tall,  No.  1.... 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . . 

No.  %  . . 

Pink,  Tall.  No.  1 . 

Flat.  No.  % . . 

Sockeye  Flat,  No.  1 . . 

No.  %  . . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . . 


No.  1,  Small .  1.36 

No.  1.  Medium . 1.40 

No.  1,  Large .  1.60 

SARDINES  (Domestic),  Per  Case 

%  Oil.  Key . 3.60 

%  Oil,  Keyless . 3.00 

%  Oil,  Tomato,  Carton... . 

%  Oil,  Carton . „....  3.80 

%  Mustard,  Keyless . 2.70 

Calif.  Oval  No.  1,  24’8 . 

Calif.  Oval  No.  1,  48’8 . 

TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’8............ _ _  _ 

Fey.,  Yel.,  Is,  48’8 . ....... 

%s  . . 

%8  . 

Light  Meat,  Is . . . 

%8  . - . 

%8  . .  . 


2.46  2.60 

1.70  1.76 

2.00  . 


2.66  2.76 

1.70  1.70 

1.16  1.20 
1.90  2.10 


1.60  1.70 

8.26  8.80 


_ _  6.02% 

11.60  12.00 

_ _  6.00 

4.16  4.26 

10.26  10.66 
5.60  6.86 

3.76  3.96 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  he  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — Copper  and  Aluminum  Cooking  Kettles;  Retorts; 
Labelers;  Fillers;  Filters  and  Filter  Presses;  Tanks;  Pumps; 
Mixers;  Hydraulic  Presses,  etc.  Send  for  complete  bulletin. 
What  have  you  for  sale?  We  buy  for  cash.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,,  New  York,  N.  Y. 


SEWAGE  OR  DISPOSAL  PLANTS — State  laws  require 
proper  disposal  of  sewage,  such  as  tomato  skins,  pea,  corn  and 
other  wastage.  We  have  what  you  want — write  us.  A.  K. 
Robins  &  Co.,  Inc.,  Baltimore,  Md.  Manufacturers  of  Canning 
Machinery. 


FOR  SALE — Complete  line  for  canning  whole  grain  corn; 
bargain  if  purchased  before  we  start  dismantling  factory. 
Following  equipment  in  line:  Corn  Dump,  Conveyor,  Huskers, 
Cutters,  Cleaners,  Rod  Washer,  Ayars  Filler,  Cooling  Tank  and 
overhead  trolley.  Wm.  T.  Howeth,  Lewes,  Del. 


FOR  SALE — 6  Modern  Round  Pressure  Retorts  in  first-class 
condition,  ready  to  go  to  work,  $50.00  each  f.  o.  b.  cars, 
Monmouth,  Maine.  Heart  of  Maine  Packing  Co.,  8  Prescott  St., 
Lewiston,  Maine. 


FOR  SALE — Used,  1  No.  11  Devine  Vacuum  Shelf  Dryer,  17 
shelves,  40"x43",  with  belt  driven  Vacuum  Pump  and  Condenser, 
complete  with  gauges.  Good  working  condition.  Can  be 
demonstrated.  Information  upon  request.  Eastern  Michigan 
Warehouse  Co.,  Port  Huron,  Mich. 


FOR  SALE — Pfaudler  Vacuum  Pan  complete.  Modern 
American  Juicer  with  preheater,  Langsenkamp  monel  Finisher, 
Viking  Pump,  Beach-Russ  Vacuum  Pump,  Fillers  for  10s,  etc., 
tin  and  glass  labelers.  Box  Stitchers,  Canco  can  Unloader- 
Conveyor,  Blancher,  rebuilt.  Buy  now  and  save.  Wolfrom 
Machinery  Co.,  Syracuse,  N.  Y. 


WANTED  — MACHINERY 


WANTED — Used  Huntley  12'  to  16'  Blancher;  Large  Clipper 
Cleaner;  Sheboygan  Washer.  The  Johannes  Pure  Food  Co.,  Inc., 
Port  Washington,  Wis. 


WANTED — Two  Tomato  Juice  Filling  Machines  or  Syrupers, 
one  for  No.  2  cans  and  one  for  No.  10  cans.  Quote  price. 
Address  Box  A-2256  c/o  The  Canning  Trade. 


WANTED  — SALVAGED  CANNED  FOODS 


WANTED— Will  pay  cash  for  rusty,  buckled  or  close  outs  of 
all  kinds  of  canned  foods  in  any  quantity.  Address  Box  A-2261 
c/o  The  Canning  Trade. 


FOR  SALE  — FACTORIES 


FOR  SALE — Small  Tomato  Canning  Factory,  small  southern 
Michigan  town,  good  buildings,  for  sale  with  or  without  ma¬ 
chinery.  Priced  reasonable;  production  easily  contracted. 
Address  Box  A-2257  c/o  The  Canning  Trade. 


HELP  WANTED 


WANTED — Food  Chemist  for  year-round  position  with  large 
Eastern  canner.  State  experience  and  salary  expected.  Address 
Box-B  2250  c/o  The  Canning  Trade. 


WANTED — Superintendent  by  large  Eastern  Canner  of 
tomato  products,  jellies,  etc.  Must  be  experienced  and  able  to 
take  charge  of  plant.  Reply  stating  age,  experience,  etc. 
Address  Box  B-2251  c/o  The  Canning  Trade. 


WANTED — Competent  man  fully  versed  processing  Baked 
Beans,  Pork  and  Beans,  Red  Kidney,  Dry  Lima,  Hominy,  Brown 
Broad,  etc.  Give  full  particulars  experience  and  training. 
Address  Box  B-2260  c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — As  Superintendent  or  Manager  by 
experienced  man.  Prefer  year  round  operated  plant.  Experi¬ 
enced  on  vacuum  packing.  Location  not  essential.  Good 
references.  Address  Box  B-2245  c/o  The  Canning  Trade. 


POSITION  WANTED — By  machinist,  25  years’  experience 
in  general  can  manufacturing  line.  Now  in  executive  position 
but  desires  change  of  location  in  either  can  manufacturing  or 
can  machinery  manufacturing  line.  Address  Box  B-2246  c/o 
The  Canning  Trade. 


POSITION  WANTED — As  Production  Manager  by  man  with 
25  years’  experience  in  production  and  maintenance.  Practical 
and  thorough.  Can  build,  equip  and  pack.  Experience  covers 
particularly  peas,  lima  beans,  stringless  beans,  tomatoes.  Also 
worked  with  tomato  pulp,  catsup,  salad  dressing  and  pork  and 
beans.  Employed  but  desire  change  first  of  year.  Address 
Box  B-2249  c/o  The  Canning  Trade. 


POSITION  WANTED — By  man  thoroughly  experienced  in 
brokers-wholesale  and  direct  retail  sales  contacts,  all  canned 
foods,  highest  references.  Location  immaterial.  Salary  or  com¬ 
mission  and  drawing  account.  Address  Box  B-2258  c/o  The 
Canning  Trade. 


/4\  ri=r 

SAFE  INSECTICIDES 

Mi 

for 

Controlling  Crop  Pests 

AGICIDE 

LABORATORIES 

108  N.  Water  Street 

MILWAUKEE,  WIS. 

WE  BREED  FOR  QUALITY  PACKERS 

Poor  vegetables  put  into  the  can  will  come  out  poor  vegetables.  A  high 

n  quality  packer  must  use  high  quality  products. 

Canning  quality  has  always  been  the  objective  of  our  Corn,  Beet  and 
Tomato  breeding.  Many  canners  consider  our  Seneca  Goiden  and  Golden 
Cross  Hybrid  corns  as  standards  of  high  quality.  Write  for  (Canners 
^Specials)  a  descriptive  seed  circular  for  the  canning  trade. 


BOX  C.  HALL.  N.  Y. 
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#  Designed  for  a  high  speed  line  of  180  to  240  No.  2  cons 
per  minute  this  machine  developes  maximum  capacity  in  a 
minimiun  space.  The  first  screen  splits  the  load  in  holL 
Smaller  sizes  going  to  the  screens  below  to  be  regraded,  and 
the  larger  sizes  continue  on  through  the  screens  above.  By 
regrading  the  split  load  a  very  substantial  increase  of  the 
smaller  grades  is  obtained.  Screens  ore  well  built,  in  fact 
we  hove  never  had  to  replace  one.  Write  Berlin  Chapman 
Co..  Berlin.  Vt^sconsin. 

BERLIN  CHAPMAN 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FDR  ANY  PLANT 


LANDRETHS’ 

PENNSYLVANIA  CERTIFIED 

TOMATO  SEED 

Landreths'  Pennsylvania  Certified  Tomato  Seed, 

— will  produce  a  crop  true  to  type; 

— will  produce  high  yields  per  acre; 

— is  free  from  disease; 

— is  of  high  vitality,  quick  germinating, 
insuring  rapid  and  vigorous  growth. 

We  have  Crown  Picked  Certified,  and  Certified  Tomato 
Seed  in  all  standard  varieties. 

We  are  growers  of  all  the  canners  varieties  of 

PEAS  •  BEANS  •  CORN  •  BEET 
SPINACH  •  SQUASH  •  PUMPKIN 

and  other  seeds  used  by  canners. 

Have  you  used  any  Landreths'  Best  Beet  or  Landreths' 
Stringless  Green  Pod  Beans?  Let  us  tell  you  about  the 
exceptional  merits  of  these  varieties. 

D.  LANDRETH  SEED  COMPANY 

BRISTOL,  FENNSTLVANM 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contribidions  Welcome 


GRANDPAPPY 

Grandpappy  Morgan,  a  hillybilly  of  the  Ozarks,  had 
wandered  off  into  the  woods  and  failed  to  return  for 
supper,  so  young  Tolliver  was  sent  to  look  for  him. 
He  found  him  standing  in  the  bushes. 

“Gettin’  dark,  Grandpap,”  the  tot  ventured. 

“Yep.” 

“Suppertime.  Grandpap.” 

“Yep.” 

“Airn’t  ye  hungry?” 

“Yep.” 

“Wal,  air  ye  cornin’  home?” 

“Nope.” 

“Why  ain’t  ye?” 

“Pnn’f-” 

“Why  can’t  ye?” 

“Standin’  in  a  b’ar  trap.” 

He:  Oh!  Oh!  I’ve  lost  my  little  woman. 

She:  Poor,  poor  fellow!  How  did  you  lose  her? 

He:  She  got  fat. 

FOOD  FOR  THOUGHT 

A  big  buck  Indian  had  just  ordered  a  ham  sandwich 
at  a  drug  counter  and  was  peering  between  the  slices 
of  bread  when  he  turned  and  said  to  the  waiter :  “Ugh, 
you  slice  ’em  ham?” 

The  waiter  looked  up  and  replied,  “Yes,  I  sliced  the 
ham.” 

“Ugh,”  grunted  the  Indian  indignantly,  “you  damn 
near  miss  ’em.” 

SEEIN’  IS  BELIEVIN’ 

Long  Arm  of  Law  (to  blind  man  reading  news¬ 
paper)  :  Whatsa  idea?  You’ve  been  begging  that  you 
were  blind,  and  now  I  see  you  reading  a  newspaper. 

Blind  One:  Aw,  I’m  just  looking  at  the  pictures. 

DOWN  ON  THE  FARM 

Greenhand:  My  baby  chicks  are  all  dying. 

Adviser:  What  are  you  feeding  them? 

Greenhand:  Feeding  them?  Why  nothing.  I  sup¬ 
posed  the  old  hen  gave  them  all  the  milk  they  needed. 

AT  THE  SYMPHONY 

First  Lady:  Isn’t  that  orchestra  just  too  marvelous? 

Second  Lady:  You’ll  have  to  speak  louder.  I  can’t 
hear  you  on  account  of  that  darned  music. 

“Is  your  dad  an  early  riser,  too?” 

“Is  my  dad  an  early  riser?  Why,  he  gets  up  so  early 
that  if  he  went  to  bed  a  little  later  he’d  meet  himself 
getting  up  in  the  morning.” 
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the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADJUSTEBS  ior  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

^rlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

^ott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOaERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
lames  Leffel  &  Co.,  Springfield,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  ^ttlers  Mchy. 
BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Ioint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Held,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 


BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Coir.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

burners.  Oil,  Gas,  Gasolins,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 


CAN  MAKERS*  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 


CANNED  FOODS. 

Wjlljips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md.  ^ 

CANS,  Tin,  Ail 

teerican  Can  Co.,  New  York  City, 
wntinental  Can  Co.,  New  York  City. 

Cro^  Can  Co.,  Philadelphia,  Pa. 

V  u  "  Cincinnati,  Ohio. 

^tlonal  Can  Co.,  Inc.,  New  York-Baltlmore. 

Dufiv  BeJtlmore,  Md. 

rhilhps  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  ChemiceJ  Co.,  Cambridge,  Mass. 


CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Cang.  Mchy.  Con..  Cedarburg.  Wis. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 
CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Food  Machinery  Corporation,  Hoopeston,  IM. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  SpiraL 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 
CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 
CLEANING  AND  GRADING  MACHY.,  Fruits. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  B^timore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Colls. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ili. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Srott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoo^ston,  IlL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FQXERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-f^apman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Fo<^  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Ibe  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  BILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston.  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat.  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans.  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 


DUSTS  &  SPRAYS  (Insect  control). 
Agicide  Laboratories,  Milwaukee,  Wis. 


ENAMELED  BUCKETS.  PAILS,  Etc. 

Fo<^  Machinery  Corporation,  Hoopeston,  Ill 
.  S-  langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md 


Engines,  Steam.  See  Boilers  and  Engines. 
ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wts 


Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 
Food  Machinery  Corporation,  Hoopeston.  Ill 
CMg.  Mchy,  Corp.,  Cedaidmrg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Butimore,  Md. 


Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Fo<^  Machinery  Corporation,  Hoopeston,  Dl 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
FERTILIZER. 


American  Cyanamid  Co.,  New  York  City. 

FIBRE  CONTAINERS  for  Food  (not  hermeticaUT 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  MAy. 
FILLING  MACHINES,  Can. 


AjwB  Bvxawiuto  ocueoif  n.  j. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Dl. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 
E.  J.  Judge,  Alameda,  Cal. 

A.  -  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machtoery  Con^ratton,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  TU 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  mdianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
GLASS  LINED  TANKS. 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDRAUUC  CONVEYING  EQUIPMENT. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSECTICIDES. 

Agicide  Laboratories,  Milwaukee,  Wis. 
INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago, 
lacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berhn-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Foo^  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Ihedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods.  Etc. 

National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 

BerUn-Chapman  Co.,  Berlin,  Wis 

Food  Machinery  Corporation,  Hoopeston,  lU. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  S  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
GaUatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALPERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  IlL 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

SILKING  MACHINES. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STIRRERS  FOR  KETTLES. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 


STRING  BEAN  MACHINERY. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston.  TV 
Hansen  Cang.  Mchy.  Coip.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery , 
TANKS,  Metal. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y 
Food  Machinery  Corporation.  Hoopeston  ’ 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis 
f  H.  Langsenkamp  Co.,  IndianapoUs,  Ino 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glus  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  h. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston  ’ 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis 
F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ino 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TIN  PLATE, 

Wheeling  Steel  Corp.,  Wheeling,  W.  Va. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston  T’ 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ino 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston  t1 
Hansen  Cang.  Mchy.  Coip.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  ino. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conu 
Indiana  Canners  Association,  IndianapoUs,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU 
F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jaz. 

BerUn^^apman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit.  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Bei Un-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  n 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co..  Baltimore,  Md. 

Windmills  and  Water  Supply  Systems. 
Tanks.  Wood. 
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f  l/QU/O 
ADJUSTMEfitr 


AYARS  Standard 


flEVOLV/NC  HOPPER- 


STEAM 

COIL 


PEA  &  BEAN 
FILLER 


PEA  ADJUSTMENT 


CLUTCH  LEVER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


CHANGE  GRADE 
LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY 


Salem,  New  Jersey 


PHELPS  GAN  CQ 


MANUFACTURERS  OF 

Tl^ 

CAPACITY  600  MILLION  CANS  PER  YEARj 

Sj.  MAIN  OFFICE  ' 

BALTIMORE.  MD. 


>VElRTON,W.VA 


I 


']Ar  He  has  moved  about  the  trade  for  many 
years«heisapartof  your  industry  as  well  as  ours,  ic  The  "NATIONAL” 
salesman  will  give  you  a  report  on  crop  prospects,  acreage  and  general 
farm  and  market  conditions.  He  will  prove  a  sound  advisor  on  plant 
operations,  cannery  equipment  and  all-round  efficiency. 

The  "NATIONAL"  Salesman! 

4fOu  ALL  of  "NATIONAL"  SeAAiice 


NATIONAL  CAN  CORPORATION 

SUBSIDIARY  OF  McKEESPORT  TIN  PLATE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  .  NEW  YORK  CITY 

Sales  OHices  and  Plants  •  NEW  YORK  CITY  •  BALTIMORE  •  MASPETH.  N.  Y.  •  CHICAGO  •  BOSTON  •  DETROIT  .  HAMILTON,  OHIO 


